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TVrO  other  nation  has  progressed  so 
^  far  in  the  canning  of  foods.  Every 
good  cook  —  every  great  chef  knows 
that  in  canned  foods  are  all  the  rich 
flavorful  goodness,  the  healthful  vita¬ 
min  content  that  Nature  intends. 
Heekin  is  proud  to  serve  so  many  out¬ 
standing  canneries  — to  be  a  part  of 
the  canning  industry.  Let  us  serve  you. 

THE  HEEKIN  CAN  CO. 

Cincinnati,  Ohio 


PLUS  HEEKIN  PERSONAL  SERVICE 


THIS  MAN HIS  COOKING 


November  18, 1935 


THE  CANNING  TRADE 


3 


The 

DUPLEX 

TRIMMER 

and 

SUTTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 


A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 

240  N.  Ashland  Ave.  CHICAGO,  U.  S.  A. 


trade.  We  are  gratified— but  not  surprised — for  how  could 
such  a  campaign,  with  truth  as  its  weapon,  possibly  fail? 


Canners  everywhere  have  reported  tangible  evidence  that 
ContinentaPs  educational  crusade  is  exerting  a  tremen¬ 
dously  beneficial  influence  both  with  consumers  and  in  the 


“Healtfi  and 

Freshness 
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Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 


Respectfully  suggested— to  the  builders 

of  all  Canners’  Convention  programs,  the  report 
of  the  U.  S.  D.  A.  Bureau  of  Agricultural  Eco¬ 
nomics,  published  in  last  Aveek’s  issue,  page  7,  “Fore¬ 
casts  1936  Canning  Crops.”  All  the  real  or  otherwise 
efficiency  experts,  rampant  during  the  past  decade — 
that  is  until  the  debacle  of  ’29,  but  very  inarticulate 
since — trumpeted  that  what  business  needed  most  was 
more  statistical  data,  etc.,  etc.  Carlos  Campbell,  now 
statistician  with  the  National  Canners  Association,  and 
his  successors  in  the  Government,  may  well  be  set  up  as 
the  “exceptions  that  prove  the  rule,”  in  giving  really 
helpful,  and  authorative  statistical  information,  abso¬ 
lutely  uncolored  and  unbiased;  and,  what  is  more  im¬ 
portant  and  valuable  to  all  of  us  who  are  not  blessed 
with  scientific  training,  an  analysis  of  the  figures, 
bringing  the  facts  down  to  real  use.  That  is  what  is 
given  you  in  the  article  referred  to,  and  that  is  the 
reason  why  it  was  reproduced  in  full  in  our  pages. 

No  association  can  force  any  of  its  members  to  follow 
the  course  which  this  expert  statistician  lays  down,  as 
the  very  likely  result  of  this  year’s  crops  and  packs, 
but  it  seems  to  us  that  it  is  of  the  very  essence  of 
association  work,  to  burn  these  facts  into  the  minds  of 
every  member.  The  compilers  of  these  figures  have 
no  axe  to  grind;  their  one  single  purpose  is  to  make 
available  a  definite  basis  of  procedure  for  1936  that 
w’ill  make  the  ultimate  of  success  for  every  canner  in 
particular,  and  for  the  industry  as  a  whole.  That  has 
been  done,  and  the  work  should  be  made  full  use  of. 
As  a  far-sighted,  good-business-man  canner  you  need 
not  wait  for  association  action.  You  have  the  whole 
study  before  you  in  that  article ;  take  it  into  your  plans 
for  ’36,  or  at  least  keep  the  facts  in  the  back  of  your 
head,  and  don’t  forget  them. 

4c  :)c  i|c 

Before  leaving  this  question  we  wish  to  commend 
the  statistician  for  a  change  from  reporting  the  canned 
tomato  statistics  on  the  basis  of  No.  3  cans  to  the  No.  2 
size  cans.  It  is  about  time,  for  the  No.  3  can  is  prac¬ 
tically  obsolete,  the  No.  21/^  having  replaced  it,  and 
the  vast  proportion  of  the  canned  tomatoes  are  now 
packed  in  No.  2  cans.  We  understand  that  the  National 
Canners  Association  will  report  the  tomato  statistics, 
this  year,  as  of  24-2’s.  In  this  form  it  will  be  more  easy 


to  compare  this  pack  with  the  other  packs,  all  of  which 
are  in  2’s. 

In  giving  instructions  on  how  to  reduce  previous 
years’  statistics  (in  italics  in  the  article  referred  to 
above) ,  we  were  slightly  in  error.  On  page  186  of  the 
1935  Almanac  directions  are  given  “To  Reduce  Stan¬ 
dard  Cans.”  This,  however,  is  a  rough  and  ready 
simple  method,  sufficient  for  general  purposes,  but  not 
nearly  accurate  enough  for  this  definite  purpose.  Put 
the  question  in  another  form,  and  instead  of  saying 
reducing  No.  3’s  to  No.  2’s,  say:  how  many  No.  2  cans 
of  tomatoes  could  be  packed  from  the  amount  of  toma¬ 
toes  used  in  packing  the  3’s,  and  you  will  see  that  it 
is  entirely  a  question  of  the  contents  of  the  cans.  So 
we  must  go  back  to  that.  The  agreed  upon  weight  of 
content  for  a  No.  3  can  of  tomatoes  is  2  pounds  1  ounce, 
or  33  ounces ;  and  for  a  No.  2  can  of  tomatoes  1  pound 
3  ounces,  or  19  ounces.  Divide  the  19  into  33  and  you 
get  1.73,  which  means  that  there  are  1  and  not  quite  % 
No.  2  cans  in  each  No.  3  can  of  tomatoes.  Our  rough 
and  ready  figure  was  1.50.  So  if  you  want  to  convert 
former  statistics  of  canned  tomatoes,  given  as  3’s,  into 
2’s,  multiply  those  statistical  figures  by  1.73,  and  you 
will  have  the  answer.  On  the  other  hand,  if  you  wish 
to  convert  the  29,000,000  (2’s)  pack  into  3’s,  divide  by 
1.73  and  you  have  the  figure  16,763,000  cases. 

This  is  figuring  the  normal  content  of  the  cans  rather 
than  the  cubic  possibilities  of  the  cans,  and  we  think 
is  the  more  reasonable.  The  cubic  measurement  style 
figures  1.71. 

To  the  many  wide-awake  accountants,  our  apologies 
for  careless  figures. 

*  ♦  ♦ 

Wisconsin  had  a  good  meeting,  but  without  notable 
feature,  unless  it  be  the  open  confession  that  Wisconsin 
is  falling  off  in  quality  production,  for  which  it  was 
justly  proud  over  the  many  years.  The  difficulty  is 
ascribed  to  over-cropping,  that  is  growing  the  same 
crop  too  long  on  the  same  soil,  and  failure  to  fertilize. 
Next  week  we  will  give  you  an  article  entitled  “Lessons 
from  Overseas,”  in  which  you  will  be  told  that  many 
of  those  countries  have  grown  the  same  product  on  the 
same  ground  for  a  thousand  years,  with  better  crops 
today  than  formerly,  and  yet  those  countries  are  sup¬ 
posed  to  be  far  behind  us  in  knowledge  of  using  fer¬ 
tilizers.  We  in  this  country  have  never  used  intensive 
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cultivation,  we  have  used  only  extensive  cultivation: 
taking  the  abundance  of  yield  with  no  thought  to  the 
future.  America  has  been  the  land  of  abundance,  and 
waste,  and  now  we  must  begin  to  put  back.  As  ex¬ 
amples  we  cite  the  bison  or  buffalo,  once  a  thundering 
herd  over  our  entire  western  country ;  now  raised  as  a 
curiosity.  Or,  nearer  home,  the  lordly  salmon,  once  so 
prolific  as  to  be  a  nuisance  in  Alaska;  the  heaps  of 
dead  and  rotting  salmon  forced  out  onto  the  banks  by 
the  rush  of  other  salmon  seeking  spawning  grounds, 
polluting  the  air  of  the  country  for  miles  in  spring  and 
early  summer;  and  now  dependent  upon  Government 
operated  hatcheries,  and  too-late  stringent  laws.  But 
they  did  succeed  in  establishing  laws  to  protect  the 
salmon;  not  so  with  the  Chesapeake  oyster.  The 
oystermen  in  this  greatest  natural  oyster  growing 
region  on  the  face  of  the  earth,  would  brook  no  inter¬ 
ference  by  State  or  Government  with  “their  God-given 
right” — and  the  oyster  business  of  Maryland  has  gone 
where  the  famous  Maryland-Delaware  peach  has  gone, 
deader  than  Hector’s  ghost. 

*  *  * 

It  comes  to  us  by  the  grapevine  system,  or  as  a 
worm’s-eye  view,  that  the  underlying  tenor  of  the 
industry  in  Wisconsin,  as  evidenced  at  their  Conven¬ 
tion,  is  that  they  want  no  regulations  whatsoever, 
either  by  association,  or  by  law ;  but  wish  to  be  left  to 
their  own  initiative,  to  work  out  their  own  salvation. 
And  that  need  not  be  confined  to  Wisconsin,  for  it 
exists  throughout  the  entire  industry.  In  fact,  it  crops 
up  every  time  the  patient  begins  to  recover  and  get 
over  the  pains.  All  the  suffering,  the  agony,  the  fear¬ 
ful  dread  are  forgotten ;  in  fact,  he  would  have  gotten 
well  anyway,  and  probably  sooner,  if  he  had  not  been 
such  a  fool  as  to  pay  that  doctor  to  operate  on  him! 
It  is  just  a  racket  the  doctors  and  hospitals  have! 

The  writer’s  father  used  to  say  that  the  greatest  gift 
of  a  kindly  Providence  to  mankind  was  forgetfulness. 
And  it  is,  but  again  the  gift  is  being  abused  and  mis¬ 
used.  What  caused  the  madness  preceding  and  the 
ultimate  debacle  of  ’29  ?  The  financial  set-up,  yes ;  but 
that  was  only  able  to  operate  because  of  that  most 
famous  figure  of  those  times,  the  Go-Getter;  the  most 
thoroughly  detestible  figure  in  all  our  history,  because 
he  represented  100  per  cent  selfishness,  total  diregard 
for  the  laws  of  man  or  God.  A  hog?  0 !  no.  Don’t  insult 
the  hog,  for  it  is  of  great  use  to  men,  but  the  Go-Getter 
was  of  no  use  to  anybody — but  himself.  Yes,  he  was 
the  personification  of  rugged  individualism;  at  its 
worst,  of  course,  but  that  is  where  selfishness  inevitably 
ends.  Who  can  tolerate  the  thoroughly  selfish  man  or 
woman  ? 

When  you  use  that  great  gift,  forgetfulness,  to  blot 
out  that  event  and  that  personage,  you  misuse  a  great 
gift — and  you  will  pay  for  it.  And  we  do  not  believe 
that  the  canning  industry  will  be  lead  into  that  wilder¬ 
ness  of  dispair,  either  in  Wisconsin  or  anywhere  else. 
The  canners  need  laws  to  curb  the  unfair;  they  can’t 
exist  without  them.  The  depression  is  the  great 
answer,  for  it  was  the  culmination  of  utter  selfishness 
and  the  disregard  “for  others’”  rights.  It  came  be¬ 
cause  we  discarded  democracy  and  fell  into  personal 
selfishness.  Can  this  country  ever  forget  that  lesson? 
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DEFLATING  A  GREAT  DREAD 

IT  must  have  jarred  the  feelings  of  his  audience — 
the  great  bankers  of  the  country — ^to  hear  a 
common-sensed  Englishman  economist  say  what 
the  daily  papers  credit  to  him : 

“New  Orleans,  Nov.  13  (A.P.) — Major  L.  L.  B.  Angas, 
British  economist,  told  the  sixty-first  annual  convention  of 
the  American  Bankers’  Association  today  he  expected  an 
immediate  boom  in  both  trade  and  housing  industries  of 
the  United  States.  , 

“Major  Angas  said  of  ‘New  Deal’  spending: 

“  ‘The  American  Government  need  not  hasten  to  pay  off 
the  extra  $10,000,000,000  of  debt  which  it  has  incurred  to 
prime  the  pump.  If  the  Government  taxes  the  public  only 
enough  to  pay  the  interest  on  the  debt,  and  to  provide  a  mild 
sinking  fund,  spread,  say  over  seventeen  years,  instead  of 
over,  say  only  four  years,  the  extra  tax  burden  will  be  quite 
negligible. 

“  ‘By  artificial  monetary  methods,  i.  e.,  by  getting  banks  to 
subscribe  to  Government  bonds,  the  proceeds  being  used 
for  public  works,  the  Government  has  caused  the  amount 
of  bank  credit  money  to  be  reflated  by  some  thirty  per  cent 
from  the  low  levels  touched  in  the  slump. 

“  ‘By  paying  out  this  money  to  contractors  for  public 
works  and  to  persons  on  relief,  this  money  has  gradually 
filtered  into  the  shops  and  has  taken  goods  off  the  shelves 
until  at  last  middlemen  are  giving  increased  orders  to  manu¬ 
facturers. 

“  ‘The  Government  has,  either  rightly  or  wrongly,  turned 
the  vicious  circle  of  trade  contraction  into  a  virtuous  circle 
of  trade  expansion.’  ” 

All  Major  Angas  did  was  to  stick  a  pin  in  the 
balloon  of  fear  which  the  bankers — and  many  business 
men — ^had  so  painstakingly  blown  up — the  terrifying 
debt  which  the  Administration  has  piled  up!  Except, 
of  course,  to  show  that  the  bankers  were  made  to  do 
what  they  thought  they  were  not  doing,  i.  e.,  letting 
money  out  to  help  industry.  Thanks,  Major,  for 
waking  us  all  up! 
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Wisconsin  Canners  Stress  Quality 

Improvement 

Application  of  Approved  Cultural  Practices  and  Disease  and  Insect  Control  Measures  Believed  a 

Practical  Means — King  Weeman  Elected  President 


King  weeman,  Shawano,  Wisconsin,  was  elected 
President  of  the  Wisconsin  Canners  Association 
at  their  annual  meeting  held  at  the  Schroeder 
Hotel,  Milwaukee,  November  4th,  5th  and  6th. 

Mr.  Weeman  is  well  qualified  to  lead  his  association, 
due  to  his  wide  experience  in  official  capacities,  having 
formerly  served  as  Mayor  of  Shawano  and  at  present 
an  official  of  that  city. 

In  his  opening  remarks  President  A.  F.  (Gus) 
Schroder,  Winneconne,  welcomed  the  many  guests  and 
friends  from  neighboring  states,  thanked  the  speakers 
and  others  for  helping  make  an  interesting  meeting, 
and  sounded  the  key  note  of  the  convention  in  an  urge 
for  an  improvement  of  quality  in  the  can,  through  soil 
improvement  and  the  application  of  approved  cultural 
practices,  and  disease  and  insect  control  measures,  as 
developed  by  the  Governmental,  State  and  University 
agricultural  specialists.  In  the  course  of  President 
Schroder’s  remarks  he  said : 

ADDRESS  OF  PRESIDENT  A.  F.  SCHRODER 

“As  a  result  of  all  this  effort,  I  am  glad  to  report 
that  the  canning  industry  is  practically  free  of  drastic 
governmental  regulations,  such  as  control  of  produc¬ 
tion,  processing  taxes,  marketing  agreements  and  code 
requirements  as  to  wages  and  hours. 

This  situation  may  be  good  or  bad,  depending  on 
your  personal  viewpoint  but,  in  any  event,  we  were  all 
able  to  operate  this  past  season  without  fear  of  violat¬ 
ing  some  new  law  or  regulation  which  might  have  been 
imposed  upon  us  had  not  your  association  taken  an 
aggressive  part,  spending  time,  money  and  effort  in 
protecting  your  interests.” 

*  «  * 

“During  the  Canners  Short  Course  held  at  Madison 
last  spring,  a  comprehensive  research  program  was 
discussed  with  the  staff  of  the  College  of  Agriculture. 
Plans  were  laid,  but  association  funds  would  not  per¬ 
mit  the  necessary  appropriation  and  the  project  was 
held  over  indefinitely.  Your  association  did,  however, 
assist  in  financing  an  extensive  experiment  on  pea 
aphid  control  that  has  shown  some  rather  startling 
results.  J.  E.  Dudley,  Jr.,  of  the  U.  S.  Department  of 
Agriculture,  has  this  project  in  hand  and  will  report 
to  you  at  this  convention.  The  results  thus  far  justify 
£i  continuation  of  the  experiment  in  Texas  this  winter 
and  have  attracted  the  attention  of  the  entire  pea  can¬ 
ning  industry,” 


“To  me,  this  question  of  quality  improvement  is  of 
major  importance.  It  should  be  the  one  great  objective 
for  our  association  to  work  on.  We  have  at  our  com¬ 
mand  the  facilities  of  the  College  of  Agriculture,  the 
National  Canners  Association,  and  the  U.  S.  Depart¬ 
ment  of  Agriculture  plus  the  experience  and  ability  of 
a  great  many  canners  in  our  own  group. 

From  a  purely  selfish  standpoint,  this  development 
might  be  allowed  to  come  from  individual  canners  and, 
of  course,  this  type  of  initiative  must  always  be  en¬ 
couraged.  That’s  part  of  the  fundamental  scheme  of 
progress,  but  you  know  without  my  saying  it  that  a 
few  thousand  cases  of  low  grade  canned  fruits  and 
vegetables  packed  and  distributed  at  any  price  will 
destroy  the  reputation  and  use  of  all  canned  foods  in 
the  homes  of  many  thousands  of  consumers.  There  are 
24,000  cans  in  one  single  carload  of  “junk”  and  it  does 
not  require  any  imagination  at  all  to  visualize  50,000 
dissatisfied  consumers  when  these  cans  are  opened  in 
the  home  and  served  to  the  average  family.  Every 
canner  in  the  United  States,  regardless  of  his  indi¬ 
vidual  reputation  and  his  brand  identity,  suffers  great¬ 
ly  when  this  happens.  To  selfishly  attempt  to  be  the 
only  quality  canner  is  foolish  and  costly.  To  help  in 
every  way  possible  to  improve  the  quality  of  all  canned 
foods  is  smart  and  profitable.  The  best  way  to  accom¬ 
plish'  this  end  is  to  join  forces  with  all  other  canners 
through  the  medium  of  our  canners’  associations  and 
keep  everlastingly  at  it  until  canned  foods  can  truth¬ 
fully  be  said  to  be  the  finest  and  most  wholesome  of  all 
foods. 

May  I  exact  a  pledge  from  every  one  of  our  mem¬ 
bers  who  have  stood  by  the  team  through  these  years 
of  adversity  that  you  will  actively  support  the  associa¬ 
tion  this  coming  year  and  help  us  to  say  when  we  meet 
again  at  our  Thirty-Second  Convention  next  year, 
‘Every  canner  a  member  and  every  member  a  quality 
canner.’  ” 

Professor  Charles  B.  Sayre  of  the  New  York  Experi¬ 
ment  Station,  Geneva,  New  York,  told  of  his  findings  in 
placement  tests  of  fertilizers  for  peas.  The  tests  in¬ 
cluded  the  placement  of  different  quantities  and  kinds 
of  fertilizer  at  different  distances  from  the  seed  row, 
at  different  depths,  in  contact  with  the  fertilizer  and 
drilled  separately.  The  most  outstanding  results  were 
in  the  use  of  300  pounds  of  4-16-4  fertilizer,  placed  214 
inches  from  the  seed  row,  one  inch  deeper  than  the 
seed  and  drilled  separately  from  the  seed. 
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Professor  J.  E.  Dudley,  Jr.,  United  States  Depart¬ 
ment  of  Agriculture,  summarized  Pea  Aphid  control 
work  and  results  over  the  many  years,  which  up  to 
this  year  resulted  in  no  definite  control  measures.  Dur¬ 
ing  this  past  season  Professor  Dudley  experimented 
with  the  use  of  Derris  in  the  control  of  the  aphid,  with 
very  gratifying  results.  However,  as  these  tests  are 
still  in  the  experimental  stage,  no  definite  conclusion 
has  been  reached.  The  work  will  continue  through  the 
winter  months  in  the  South,  with  the  hope  that  the 
splendid  control  of  this  past  summer  will  be  verified. 

Carlos  Campbell  of  the  National  Canners  Associa¬ 
tion,  Washington,  D.  C.,  spoke  of  the  formation  of  a 
new  department  of  the  Government  known  as  the 
Rural  Resettlement  Administration,  where  Govern¬ 
ment  funds  are  appropriated  for  the  organization  of 
co-operative  activities  in  small  towns  and  hamlets,  one 
of  which  projects  is  the  establishment  of  a  cannery  in 
these  settlements  for  the  packing  of  the  crop  produc¬ 
tion  of  the  group  and  the  marketing  in  competition 
with  commercial  canners.  It  is  felt  that  such  action 
is  unfair  to  the  legitimate  canner,  for  it  is  in  direct 
competition  and  the  move  was  strenuously  opposed  by 
those  present. 

Stanley  Rector  of  the  Wisconsin  Industrial  Commis¬ 
sion  explained  how  the  Wisconsin  Unemployment  Com¬ 
pensation  Act  will  work  with  the  Federal  Securities 
Act,  and  he  assured  the  Wisconsin  Canners  Association 
that  the  Commission  would  render  every  assistance  in 
the  computation  of  the  tax. 

The  manner  in  which  the  State  of  Wisconsin  buys 
its  canned  foods  was  explained  by  State  Purchasing 
Agent  F.  X.  Ritger.  Three  particular  factors  guide 
their  procedure  in  the  purchasing  of  all  commodities: 
Price,  quality,  service  and  responsibility.  All  are  of 
equal  importance.  In  the  determination  of  quality  the 
official  state  grading  specifications  are  used.  Samples 
are  submitted,  graded,  and  that  sample  which  grades 
highest,  at  the  proportionately  best  price,  taking  into 
consideration  the  service  and  responsibility  of  the  firm 
quoting,  is,  in  practically  all  cases,  awarded  the  order. 
Mr.  Ritger  stated  that  he  would  be  glad  to  include  the 
name  of  any  or  all  of  the  canners  present  to  receive 
the  opportunity  for  bids  in  the  future. 

DeLoss  Walker,  Associate  Editor  of  “Liberty”  de¬ 
livered  a  very  able  and  dramatic  address  on  the  subject 
“The  Citizens  National  Crusade.”  All  manner  and 
means  and  schemes  to  succeed  have  been  and  are  being 
tried,  but  until  men  awaken  to  the  realization,  and  put 
into  practice  the  principals  of  our  forefathers  and  as 
laid  down  by  Almighty  God,  that  we  must  “earn  our 
bread  by  sweat  of  our  brow,”  the  end  will  not  be 
reached.  Mr.  Walker  seemed  to  have  accomplished  his 
purpose  with  those  who  heard  him,  judging  by  the 
manner  in  which  his  listeners  accepted  him. 

The  accepted  report  of  the  Treasurer,  H.  M.  Wollum, 
Owen,  Wisconsin,  showed  the  Association’s  finances  in 
good  standing. 

Mr.  F.  L.  Thomas,  manager  of  the  Association’s 
Traffic  Department,  gave  every  good  reason  for  the 
continuance  of  this  traffic  service  to  members  when  his 
report  showed  a  total  actual  and  estimated  savings  this 
past  year  of  $77,962.00,  or  a  pro  rata  saving  to  mem¬ 


bers  and  buyers,  after  expenses  of  operations  for  his 
department  have  been  deducted,  of  $655.14.  In  his 
report  Mr.  Thomas  showed  where  about  65  per  cent  of 
the  under  charge,  or  balance  due  bills  rendered  by  the 
railroads  were  in  error,  and  originate  from  clerks  in 
the  auditing  department  of  the  railroad  issuing  collec¬ 
tions  based  on  the  use  of  improper  rates,  misdescrip¬ 
tions  of  commodities  shipped  on  weigh  bills  or  bills  of 
lading,  mis-routing  by  carriers  or  shippers  or  other 
situations  which  are  not  closely  checked  into.  If  such 
bills  are  received,  he  suggested  that  association  mem¬ 
bers  decline  payment,  and  refer  the  station  agent  to  the 
Association’s  Traffic  Department. 

Secretary  Harvey  Burr  then  made  his  report,  and 
was  followed  intently.  He  assumed  the  role  of  Prophet 
or  Soothsayer,  picturing  what  is  in  store  for  Wisconsin 
canners — ^but  hitting  the  canners  of  every  section.  In 
part  he  said : 

REPORT  OF  H.  R.  BURR,  EXECUTIVE  SECRETARY 

“However,  the  important  job  for  the  Wisconsin  Can¬ 
ners  Association  is  not  that  of  talking  about  what  we 
have  done,  but  that  of  remembering  these  past  experi¬ 
ences  and  planning  our  future  operations  so  as  to  im¬ 
prove  our  position  and  avoid  the  pit-falls  of  the  past. 
No  man  or  company  of  men,  no  industry  or  organiza¬ 
tion  can,  today,  expect  to  occupy  a  place  of  importance 
and  value  in  modern  industrial  life,  depending  for  that 
position  entirely  on  what  has  been  done.  I  am  not 
particularly  interested  in  talking  about  the  money  we 
have  saved  for  you,  how  we  have  accomplished  or  failed 
to  achieve  that  which  we  set  out  to  do,  how  many  mem¬ 
bers  we  have  or  do  not  have.  That  history  is  all  before 
you  and  must  speak  for  itself.  I  am  interested,  and  so 
are  you,  in  looking  forward,  attempting  to  picture  what 
may  happen  tomorrow  and  next  year,  and  I  would  like 
to  devote  my  time  on  this  program  to  prophecy,  discuss 
events  and  changes  that  may  be  of  value  to  the  indus¬ 
try  and  which  may  help  you  in  planning  the  manage¬ 
ment  of  your  individual  operations.  These  pictures 
are,  of  course,  fortified  by  the  experiences  and  observa¬ 
tions  of  recent  years,  frequent  contacts  with  canning 
operations,  conferences  with  brokers,  distributors  and 
supply  men,  farmers,  educators,  consumers  and  politi¬ 
cians,  all  of  whom,  in  some  way  or  another,  are  inter¬ 
ested  in  or  are  a  part  of  the  canning  industry. 

“So  let’s  shake  up  the  incense  pot,  turn  down  the 
lights  and  see  what  we  can  find  to  look  at  in  the  magic 
crystal  ball. 

“The  first  prediction  or  prophecy  that  I  wish  to  make 
has  to  do  with  the  cultural  methods  and  procedure  of 
growing  canning  crops.  There  was  a  time  when  al¬ 
most  any  variety  of  seed  planted  in  any  cultivated  field 
in  Wisconsin  would  produce  a  normal  crop  of  excellent 
quality.  Gradually,  year  by  year,  that  great  store  of 
natural  fertility  has  been  used  up  until  today  it  is  ex¬ 
tremely  difficult  to  find  a  soil  that  will  nourish  these 
canning  crops  without  special  treatment  and  careful 
intelligent  cultivation.  All  of  these  canning  crops  are 
of  a  highly  specialized  character  or  at  least  they  should 
be  so  considered. 

“One  of  the  great  changes  that  I  see  just  ahead  of 
us  is  the  development  of  a  closer  working  relationship 
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PACK  QUALITY 


The  smaller  sizes  of  peas  and  lima  beans 
which  command  higher  prices  are  turned 
out  true  to  grade,  resulting  in  a  quality 
pack  at  better  profits 

with  the 

HYDRO-GEARED  GRADER 

Other  important  features  are: 

■  LARGE  CAPACITY 

■  EASE  off  CLEANING 

■  LOW  UPKEEP 

Aak  for  Particulars 


THE  SINCLAIR-SCOTT  CO. 

"The  Original  Grader  House” 

BALTIMORE  »  ..  MARYLAND 


LANGSENKAMP 
STAINLESS 
STEEL  TANKS 

Approved  by  Leading  Canners 

Sanitary  and  Easy  to  Clean 

Leading  canners  have  not  only  approved  our 
contention  that  Stainless  Steel  represents  the  most 
logical  material  for  construction  of  all  types  of 
cooking  tanks,  but,  with  their  orders,  have  approv¬ 
ed  Langsenkamp  tank  engineering  and  construc¬ 
tion.  Langsenkamp  Stainless  Steel  Tanks  are  built 
to  both  standard  and  special  specifications.  We 
also  furnish  glass  lined  steel  tanks. 


Let  us  quote  on  your  requirements 


Indianapolis 


‘Efficiency  in  the  Canning  Plant' 


TOMATO  SEED 


Certified  MARGLOBE 
Certified  RUTGERS 
BROWN’S  SPECIAL 
TRI-STATE  BALTIMORE 

Proven  varieties  for  canning,  germination  tested  and  approved  by  the 
seed  laboratories  of  the  University  of  Maryland.  Grown  and  saved 
under  the  supervision  of  the  Tri-State  Packers  Association,  Inc. 

Write  for  prices,  {Special  discount  to  members.) 

TRI-STATE  PACKERS  ASSOCIATION,  Inc. 

EASTON,  MARYLAND 
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with  our  growers  so  designed  as  to  greatly  improve 
the  culture  of  canning  crops.  This  means,  first  of  all, 
good  reliable  seed  —  and  a  volume  could  be  written 
about  that.  The  seed  companies  have  made  wonderful 
progress  in  recent  years,  but  I  see  this  progress  and 
improvement  in  seed  stocks  lagging  behind  the  require¬ 
ments  and  needs  of  the  canning  industry,  with  the  re¬ 
sult  that  many  thousands  of  cans  contain  a  product 
that  never  had  a  chance  to  be  anything  but  standard 
quality,  regardless  of  where  or  how  it  was  grown  and 
processed. 

“However,  the  best  of  seed  carelessly  planted  in  a 
soil  of  poor  fertility  will  produce  a  plant  of  low  vitality 
that  will  never  be  able  to  resist  unfavorable  weather, 
disease  or  destructive  insects.  I  can  see  again,  at  least 
the  necessity  of  greatly  improved  cultural  methods  and 
soil  fertility  as  insurance  against  the  damage  from  dis¬ 
eases,  insects  and  a  reasonable  amount  of  unfavorable 
weather. 

“Now  let’s  look  again  and  see  what  changes  may 
come  in  handling  these  crops  when  they  are  ready  for 
canning.  Back  there  in  that  unloading  shed,  and  at 
the  stations  out  in  the  country,  I  see  thousands  of  tons 
of  fine  fruits  and  vegetables  freshly  harvested,  whole¬ 
some  and  delicious,  waiting  for  hours  and  hours  before 
they  start  on  that  long  journey  into  the  can,  and  to  the 
consumer’s  table.  I  see  chemists  at  work  in  their  labo¬ 
ratories  trying  to  find  out  what  happens  and  how  to 
correct  the  changes  that  take  place  in  these  raw  prod¬ 
ucts  during  this  waiting  period.  Your  grandmother 
and  mine  knew  what  to  do  about  it.  These  fruits  and 
vegetables  were  left  on  the  tree  or  in  the  garden  until 
she  was  ready  to  prepare  them  for  canning  and  then 
the  first  operation  was  an  immediate  and  thorough 
washing.  I  can  see  through  grandmother’s  spectacles 
this  time,  a  change  in  the  method  of  timing  of  this 
harvesting,  hauling  and  washing  if  we  expect  to  truth¬ 
fully  say  ‘if  canned,  it’s  fresh.’ 

“All  right,  let’s  look  again.  For  years  the  process  of 
preserving  vegetables  in  tin  cans  has  been  built  around 
five  major  operations — washing,  sorting,  filling,  seal¬ 
ing  and  cooking. 

“Speed  and  efficiency  have  controlled  the  design  and 
operation  of  all  the  mechanical  devices  used  in  these 
processes  with  very  little  attention  to  the  preservation 
of  color  and  flavor.  Now,  we  are  faced  with  the  so- 
called  competition  of  “fresh”  fruits  and  vegetables 
whose  principal  characteristic  is  color  and  original 
flavor.  Here  again,  I  foresee  a  change,  an  important 
improvement  in  the  technique  of  commercial  canning. 
First  a  method  of  handling  these  products  in  such  a 
manner  as  to  avoid  bruising,  because  much  rough  hand¬ 
ling,  dumping,  elevating  and  conveying  raw  products 
through  the  process  has  been  proven  to  be  detrimental 
to  flavor,  unless  that  movement  is  reduced  to  a  mini¬ 
mum  and  free  from  shock  or  contact  with  rough  hard 
surfaces.  Second,  a  change  in  the  application  of  heat 
throughout  the  entire  process,  insuring  effective  sterili¬ 
zation  but  at  the  same  time  permitting  the  product 
to  retain  the  maximum  amount  of  its  original  color. 
May  I  predict  some  very  startling  and  revolutionary 
developments  in  this  part  of  your  operations? 


“Now  the  light  in  the  crystal  ball  begins  to  fade 
somewhat  and  a  sort  of  fog  puts  in  its  appearance  but 
back  of  this  cloud  I  can  see  a  vast  army  of  consumers 
with  their  market  baskets  partly  filled  with  canned 
foods,  each  can  beautifully  labeled  with  highly  colored 
pictures  of  what  appear  to  be  delicious  fruits  and  vege¬ 
tables.  There  seems  to  be  great  confusion  among  them. 
They  seem  to  be  showing  each  other  the  cans  in  their 
baskets,  pointing  to  something  strange  and  new  on  the 
labels.  Suddenly  a  great  roaring  cheer  goes  up  from 
the  crowd,  a  cheer  for  the  canners,  a  cheer  for  the 
National  Canners  Association,  another  one  for  the  Wis¬ 
consin  Canners  Association,  and  others  for  all  the 
State  Associations.  The  confusion  and  turmoil  grad¬ 
ually  disappears  and  this  vast  army  reverses  its  posi¬ 
tion,  marches  back  to  the  grocery  stores,  and  fills 
those  baskets  full  of  cans,  all  they  will  hold,  because 
they  have  discovered  the  fact  that  the  labels  are  not 
only  made  up  of  pictures  and  brand  names,  but  that 
they  also  carry  a  true  description  of  the  contents  of 
the  can  and,  in  many  instances,  a  statement  of  official 
grade  also. 

“The  retail  grocers  rush  to  the  telephone  call  the 
wholesale  distributor  and  order  a  new  supply.  The 
wholesaler  calls  the  food  broker  and  demands  prompt 
shipment  on  the  balance  of  his  contracts.  The  broker 
calls  or  wires  all  of  the  twenty  odd  canners  whom  he 
represents  and  tells  them  to  get  busy.  The  canner  pulls 
his  feet  off  the  desk,  staggers  out  into  the  warehouse 
and  warms  up  the  old  labeling  machine,  calls  his  crew 
together,  hires  three  or  four  extra  men,  orders  cars 
spotted  for  loading,  makes  out  the  invoices,  calls  up 
his  brokers,  notifies  them  in  no  uncertain  language 
that  the  price  on  his  “spots”  goes  up  10  cents  per  dozen 
tomorrow  morning,  looks  over  his  bills  payable,  makes 
out  his  check  for  association  dues,  orders  a  new  suit 
of  clothes,  pays  his  note  at  the  bank,  goes  home,  kisses 
his  wife,  takes  a  drink  and  decides  to  help  bring  back 
real  prosperity  by  voting  the  Republican  ticket.” 

*  *  * 

RESOLUTIONS 

Your  Committee  on  Resolutions  submits  as  follows : 

WHEREAS,  the  Wisconsin  Department  of  Agricul¬ 
ture  and  Markets  has  throughout  the  year  given  help¬ 
ful  co-operation  in  maintaining  the  market  on  canned 
vegetables,  and 

WHEREAS,  the  Ap'icultural  Department  of  the 
University  of  Wisconsin  and  the  U.  S.  Department  of 
Agriculture  have  been  unremitting  in  the  experiments 
designed  to  develop  effective  and  practical  means  of 
combatting  pea  diseases  and  aphid  infestation,  particu¬ 
larly  through  the  work  of  Professor  Dudley,  be  it 

RESOLVED,  that  the  Association  express  its  appre¬ 
ciation,  through  its  officers,  of  the  work  of  the  Depart¬ 
ment  of  Agriculture  and  Markets,  the  Agricultural  Col¬ 
lege,  the  U.  S.  Department  of  Agriculture,  and  that  of 
Professor  Dudley,  and  that  a  copy  of  this  resolution 
be  sent  to  the  above  named,  and  to  the  leading  news¬ 
papers  of  the  State  and  to  the  Trade  Publications,  and 
be  it 
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WILT  RESISTANT  ALASKA  PEAS 


60  Days  to  Canning 
28  Inch  Slender  Vine 
2  1/2  Inch  Blunt  Pod 
100%  Wilt  Resistant 


A  125  ACRE  FIELD  OF  PURE-LINE  WILT  RESISTANT  ALASKA  PEAS 

Our  strain  of  wilt  resistant  Alaska  peas  is  unexcelled  in  evenness  of  maturity, 
yield,  and  canning  quality.  Write  for  quotations  on  immediate  or  future  delivery. 

Canners*  Varieties  of  Seed  Peas  Exclusively 

GALLATIN  VALLEY  SEED  COMPANY,  StYna 

PRODUCTION  BRANCHES  THRUOUT  THE  WEST 


ORDER  PEA  VINER  and  BEAN  SNIPPER 
REPAIR  PARTS  THIS  FALL 

CRCO  field  service  men  are  now  available  to  inspect  your  equip¬ 
ment  and  advise  in  making  necessary  repairs.  Canners  who  can 
have  this  work  done  during  the  fall  season  benefit  not  only  by 
today’s  low  prices  and  special  discounts  but  avoid  costly  delays 
'  during  the  busy  season. 

CHISHOLM-RYDER  CO.,  INC.,  Niagara  Falls,  N.  y. 


Jas.  Q.  Leavitt  &  Co. 
Ogden,  Utah 


Chiaholm-Ryder  Sales  Corp. 
Seattle,  Wash. 


A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 


Chisholm-Ryder  Co.,  Niagara  Falls,  Canada 
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FURTHER  RESOLVED,  that  this  Convention  ex¬ 
press  its  appreciation  of  the  unselfish  and  efficient  work 
of  the  officers,  the  Board  of  Directors,  and  the  Execu¬ 
tive  Secretary. 

WHEREAS,  the  newspapers  of  the  country  often 
give  misleading  accounts  of  food  poisoning,  by  neglect¬ 
ing  in  their  headlines  to  discriminate  between  amateur 
home  canned  foods  and  commercially  canned  foods,  and 

WHEREAS,  the  popular  conception  of  canned  food 
is  commercially  canned  food  and  the  industry  is  conse¬ 
quently  blamed  for  tragedies  not  chargeable  to  it,  be  it 

RESOLVED,  that  the  Associated  Press,  the  United 
Press,  and  other  agencies  be  requested  to  be  fair  to 
the  Canning  Industry  in  headlines  as  well  as  in  the 
fine-print  contents. 

WHEREAS,  the  establishing  of  canning  plants  by 
the  Federal  Rural  Resettlement  Administration  threat¬ 
ens  to  compete  with  the  Canning  Industry,  be  it 

RESOLVED,  that  this  Association  commend  the 
National  Canners  Association  for  their  efforts  to  point 
out  to  the  Federal  Government  the  inevitably  unfair, 
if  not  disastrous  results,  and  that  this  Association  ex¬ 
tend  to  the  National  Association  all  co-operation  in  its 
power  to  bring  about  the  necessary  correction. 

Respectfully  submitted, 

H.  A.  Verhulst, 

R.  P.  Binzel, 

J.  A.  Amundson, 


THREE-WAY  EXHAUSTER 

Maximum 
Exhaust 
with 

Minimum 
Space 

Used  where  long  exhaust  is  desired  yet 
requirins  a  minimum  amount  of  floor  space. 

Cans  make  three  trips  thru  box  before 
leaving.  With  or  without  hand  filling  space. 
For  any  size  of  can. 


BERUMri 

CANNING^ 


MACHINEKY 

Single  Unit  orJi  Complete  Canning  Plant 
BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 


Committee  on  Resolutions. 

OFFICERS 

President:  King  Weeman,  Shawano  Canning  Com¬ 
pany,  Shawano;  Vice-President:  J.  L.  Albright,  Colum¬ 
bus  Foods  Corporation,  Columbus;  Secretary:  J.  E. 
DeMaster,  J.  E.  DeMaster  Company,  Belgium;  Treas¬ 
urer:  Henry  M.  Wellum,  Owen  Canning  Company, 
Owen.  Directors  for  1936,  in  addition  to  the  above 
officers:  William  Opitz,  Elkhorn;  A.  F.  Schroder,  Win- 
neconne;  Jos.  Weber,  Durand;  C.  W.  Crary,  Chicago, 
and  W.  L.  McEldowney,  West  Salem. 

ENTERTAINMENT  FEATURES 

On  Monday  evening  the  members  were  treated  to  16 
big  acts  of  high  class  vaudeville  under  the  personal 
direction  of  Miss  Lois  James,  Milwaukee. 

Refreshments,  including  that  brew  for  which  Mil¬ 
waukee  is  famous,  were  furnished  through  the  courtesy 
of  the  Nitragin  Company,  Milwaukee — an  enjoyable 
occasion. 

On  Tuesday  evening  the  Annual  Banquet  and  Dance 
for  which  these  meetings  have  long  been  famous  was 
held.  Immediately  after  the  conclusion  of  the  ban¬ 
quet,  dancing  began  and  continued  until  the  wee  hours, 
the  old  as  well  as  the  young  participating,  and  all 
enjoying  themselves  to  the  fullest. 

The  ladies  section  of  the  Association,  headed  by 
President  Mrs.  A.  G.  Gardner,  held  their  Annual 
Luncheon  and  Bridge  Party  at  noon  on  Tuesday. 


Varnished. 


Embossed. 


THE 

Simpson  s  DOELLER 

CO. 


BALTIMORE.MD. 
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PHILLIPS  CAN  COMPANY 

.Manufacturers  of  (Packers  Sanilarij  Cans 


. .  Q)iviiion  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc 

Trackers  of  T^killips  Delicious  Qualilif  Canned  ^ooJs 

CAMBRIDGE  •  MARYLAND,  L.  S.A. 


DEPENDABLE  SEEDS 


FOR  THE 


CANNING  AND  PICKLING  TRADE 


Peas,  Beans,  Com,  Cabbase, 


MASTER  MARGLOBE  TOMATO 

A  specialty  of  outs.  No  better  Canning  Tomato  ever  produced 


Cucumber,  Beet  and  Tomato  Seeds 

We  are  leading  growers  of  Tomato  Seeds,  producing  them 
under  our  own  supervision  and  under  the  direction  of  expert 
tomato  growers,  growing  the  tomatoes  for  seed  purposes  only. 
No  better,  true  to  type  stocks  are  obtainable  anywhere,  re¬ 
gardless  of  price.  Seed  put  up  in  quantities  to  suit  the  buyer. 

Correspondence  invited,  ask  for  our  Tomato 
circulars  and  prices. 

F.  H.  WOODRUFF  &  SONS 

Growers  of  High  Class  Seeds 

MilFord,  Connecticut 

Atlanta,  Ga.  »  Toledo,  Ohio 
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Breaking  The  Chains  of  Indecision 


By  “BETTER  PROFITS” 

Special  Correepondent  of  The  Canning  Trade 
‘‘Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  vroduetion.  Your 
opinions  are  welcome  and  questions  invited. — Editor’s  Note. 


Quite  often  we  find  canners  anxious  to  take  the 
first  step  toward  national  advertising,  and  able 
to  carry  the  financial  load,  but  still  backward 
about  making  the  necessary  effort  to  put  a  campaign 
into  execution.  Usually  such  hesitant  ones  are  found 
among  groups  packing  something  of  a  line  over  a  per¬ 
iod  of  years,  rather  solidly  entrenched  at  their  banks, 
and  distributing  their  pack  in  scattered  fashion  over 
quite  a  wide  area. 

Their  problem  is  not  difficult,  a  few  simple  steps  are 
all  that  are  needed  before  benefits  accrue.  The  first 
question  usually  asked  is,  “Will  I  not  loose  a  lot  of 
money  while  advertising  in  a  magazine  having  na¬ 
tional  circulation,  inasmuch  as  I  sell  goods  only  in  the 
Middle  West  and  East?”  Others  will  say,  “I  pack  a 
full  line  of  this  or  that  and  I  am  not  ready  to  adver¬ 
tise  nearly  all  the  items  in  it.  Which  one  of  the  num¬ 
ber  shall  I  center  my  advertising  efforts  on?”  Still 
another  says,  “It  seems  silly  to  me  to  think  of  adver¬ 
tising,  except  in  the  few  ways  I  have  been  following. 

I  have  only  one  direct  salesman,  the  most  of  my  goods 
are  sold  through  brokers,  and  I  had  better  wait  until 
I  have  more  of  a  sales  force  with  which  to  sell  my 
goods.” 

Let’s  look  at  these  objections  in  turn.  Spending 
money  for  advertising  in  a  national  publication  is  not 
a  waste  of  money  if  the  expenditure  is  handled  cor¬ 
rectly.  You  do  not  need  national  distribution  in  order 
to  engage  in  a  national  advertising  campaign,  but — 
such  an  advertising  effort  will  quite  often  secure  for 
you  several  very  much  worthwhile  brokers  or  repre¬ 
sentatives.  How  will  this  happen  ?  In  the  easiest  way 
you  can  imagine!  Progressive  brokers  will  see  your 
ad  in  the  magazines  carrying  other  food  advertising, 
if  the  ad  is  gotten  up  correctly.  The  attention  of  an 
up-and-coming  food  broker  looking  for  an  account  such 
as  yours  will  be  secured,  you’ll  get  a  letter  from  him, 
correspondence  will  be  exchanged,  you  may  visit  the 
markets  in  which  your  inquirers  are  located,  but  even¬ 
tually  you  will  have  some  new  brokers.  If  your  prod¬ 
uct  happens  to  be  one  formerly  introduced  in  some 
markets,  and  then  left  to  die  a  natural  distribution- 
death  on  retailers’  shelves,  you  will  also  be  agreeably 
(?)  surprised  to  find  those  good  retail  grocers  carrying 
some  of  this  unsaleable  product  referring  it  to  you  for 
disposition ! 


If  you  already  have  some  distribution  in  markets 
having  a  potential  larger  than  you  enjoy,  your  maga¬ 
zine  advertising,  your  radio  ads  over  a  large  hook-up, 
will  round  out  your  distribution  picture  to  a  point 
where  you  will  wonder  why  you  did  not  attempt  some¬ 
thing  of  the  sort  years  ago. 

What  should  you  advertise?  Why  bless  you,  what 
is  the  best  known  item  in  your  line?  Which  one  today 
sells  in  a  large  enough  volume  so  that  you  feel  like 
supporting  it  with  a  reasonable  advertising  schedule? 
In  this  matter  of  selecting  items  to  feature,  surely  you 
will  pick  out  only  those  enjoying  a  demand  in  those 
markets  with  which  you  are  most  familiar,  and  the  one 
that  enjoys  a  good  reputation  for  palatability. 

As  for  the  canner  who  sells  only  through  brokers, 
it  is  only  necessary  for  him  to  be  sufficiently  sold  on 
the  worth  of  his  advertising  efforts  to  in  turn  sell 
others.  Only  the  other  day  I  asked  a  leading  food 
broker  about  the  prospects  of  securing  an  advertising 
appropriation  for  voluntary  advertising  from  one  of 
his  principals  and  was  told  that  the  outlook  was  not 
bright.  The  broker  continued,  “Probably  you  have 
been  misled  by  the  full  page  color  ad  run  recently. 
You  should  read  some  of  the  letters  I  receive,  and 
listen  to  the  tales  from  the  home  office !  I  never  heard 
so  much  before  about  a  single  color  page  of  advertising 
and  it’s  their  first  venture  in  such  advertising,  too.” 
The  broker  could  not  have  painted  a  more  glowing  pic¬ 
ture  had  he  tried,  of  what  it  takes  to  really  put  over  a 
story  about  one’s  advertising  activities. 

In  case  you  are  interested,  look  on  page  118  of  the 
November  Ladies'  Home  Journal  and  see  what  a  fine 
advertisement  can  be  prepared  and  published  for  a 
comparatively  small  amount  of  money.  In  this  case 
the  packer  evidently  has  spent  enough  money  to  secure 
an  outstanding  advertisement  appealing  to  many 
housewives  of  different  minds. 

Retail  work  was  paid  for  in  principal  markets  in 
support  of  the  ad-initial  distribution  gained,  and  now 
with  careful  follow-up  work  the  canner  is  on  his  road 
to  greatly  increased  sales  and  distribution  of  a  product 
usually  associated  with  price  merchandise.  Some  one 
is  entitled  to  a  great  deal  of  credit  for  the  italics  in  the 
ad,  “You’ll  be  most  delighted  with  the  discovery  that 
The  mixture  of  assorted  vegetables  actually  tastes  bet¬ 
ter  than  any  of  its  component  parts." 
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COLONIAL  BOY  COFYRiaMTBD 


SEEDS  for  CANNERS 

if  you  need  Peas,  Beans,  Corn,  Beet,  Spinach,  Squash  or  other  seeds  for  Spring 
planting^  write  us  and  we  will  quote  you. 

TOMATO  SEED 

When  you  are  prepared  to  place  your  order  for  Tomato  Seed,  bear  in  mind  we  grow  all  varie¬ 
ties,  the  regular  strains,  the  certified  strains  and  the  crown  picked  certified  strains  and  every  ounce 
is  grown  right  here  at  Bristol.  State  kinds  and  quantities  of  Tomato  wanted  that  we  may  quote. 

D.  LANDRETH  SEED  COMPANY,  BRISTOL,  pa. 

BUSINESS  ESTABLISHED  1784  151  YEARS  IN  BUSINESS 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 

pomcatie  Distribotora— A.  K.  Robins  A  Compsnr,  Ine.,  Baltimore,  Md. :  Cbisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. :  J.  L.  Fergiison  Company.  Joliet, 
Ulinois ;  Berlin  Chapman  Company.  Berlin,  Wisconsin ;  Bellineham  Chain  A  Foree  Co.,  ^uth  ^llinKham,  Wash. ;  Emmons  ft  Gallagher,  Oakland. 
California.  Canadian  Distribator — The  Brown  Boggs  Foundry  ft  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp.  Belgium,  Manufacturers  for  Continental  Europe.  _ 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  Particulars 


SPEED  CONTROL 

Hamachek-Waukesha  speed  control  accommodates  crop 
conditions  perfectly.  There  are  eighteen  separate  divisions  to 
locate  the  speed  regulating  lever  within  a  range  of  30%  of  the 
engine  speed.  Each  different  position  provides  for  a  change 
in  the  speed  of  the  apron  roller  about  one-half  revolution  per 
minute.  Every  condition  of  the  crop  can  be  met  instantly 
without  stopping  the  engine.  Once  adjusted,  the  governor 
will  hold  the  engine  speed  steady  until  the  crop  condition  re¬ 
quires  a  change.  This  speed  control  device  and  the  Waukesha 
governor  are  the  result  of  more  than  20  years  of  continuous 
development  of  this  one  type  of  mechanism.  The  governor  is 
built  as  a  patented  integral  part  of  the  engine,  and  is  not  an  ac¬ 
cessory  or  attachment. 


FRANK  HAMACHEK  MACHINE  COMPANY 

KEWAUNEE  WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  -  ENGINED  VINER  POWER  PLANT 
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Study  this  advertisement  closely.  Look  it  over  care¬ 
fully.  How  often  do  you  find  an  ad,  fixing  so  vividly 
in  the  reader’s  mind  the  uses  of  the  product  adver¬ 
tised?  And  while  we  are  on  this  subject,  few  products 
follow  as  closely  as  does  this  one  the  rules  of  good 
labeling.  Look  at  it,  coined  trade  name,  raw  product, 
product  in  use,  label  open  at  the  top  and  bottom,  plenty 
of  white  space,  and  the  product  uses  listed,  all  on  the 
principal  panel  of  the  label. 

The  sample  coupon  carries  a  void  date,  redemptions 
are  kept  within  bounds  if  necessary.  I  happen  to  know 
that  this  coupon  feature  of  the  ad  was  fully  merchan¬ 
dised  to  the  trade  and  representatives.  Another  full 
page  may  not  be  carried  until  another  season  but  this 
one  has  done  its  work  well.  You’ll  recall  the  remark 
of  the  broker  quoted ! 

Go  back  to  my  first  suggested  objection  to  advertis¬ 
ing,  that  of  having  only  limited  distribution.  New 
distributors  will  be  secured  but  should  be  taken  on 
only  when  you  are  ready  to  support  them  fully  with  the 
campaign  you  have  planned.  A  few  new  markets  will 
inquire  about  your  product,  a  few  enthusiastic  repre¬ 
sentatives  may  clamor  a  little  while  for  a  shipment  to 
some  customer  they  feel  will  quickly  develop  into  a 
volume  buyer,  but  unless  you  are  prepared  to  do  as 
much  for  them  as  you  are  doing  for  your  oldest  dealer, 
pass  up  the  business.  Your  national  advertising  will 
work  for  you  as  long  as  and  whenever  you  work  with  it. 

If  you  are  packing  a  number  of  unadvertised  items 
you  are  under  pressure  once  in  a  while  at  least  to  sell 
for  less  than  the  market.  You  know  how  low  the  mar¬ 
ket  goes  on  mixed  vegetables,  still,  you  don’t  think,  do 
you,  that  the  mixed  vegetables  marketed  under  a  coined 
trade  mark  name  will  ever  be  hawked  about  to  the 
lowest  bidder.  I  don’t.  All  right,  take  that  well  known 
product  you  have  been  packing  to  quality  standards 
for  years ;  dress  up  its  label  according  to  the  best  prac¬ 
tices  in  up-to-date  labeling,  look  carefully  to  securing 
aggressive  distributors  and  representatives  who  will 
appreciate  substantial  sales  support,  and  consider  the 
possibilities  of  even  a  single  color  page  in  some  wo¬ 
man’s  magazine  having  a  national  circulation. 

If  you  happen  to  be  solicited  by  a  salesman  for  a 
publication  having  distribution  through  leading  news¬ 
papers,  look  out  that  you  do  not  take  it  on  and  later 
find  your  advertising  does  not  reach  any  considerable 
number  of  readers  in  considerable  parts  of  the  coun¬ 
try.  Better  stick  to  magazines  at  first  at  any  rate. 
Once  in  a  while  we  hear  from  readers  that  they  have 
tried  advertising  in  some  markets,  let  others  go  with¬ 
out  any  help  at  all,  and  feel  that  probably  they  are 
selling  as  much  if  not  more  in  the  markets  where  no 
schedules  have  been  carried.  This  is  possible  as  no 
one  can  judge  as  to  why  a  campaign  succeeded  or  failed 
without  knowing  and  weighing  all  factors.  However, 
it’s  probably  as  true  about  advertising  as  any  other 
endeavor  that  you  can’t  be  blamed  as  much  for  trying 
and  failing  as  for  never  having  tried ! 

Buy  a  single  copy  of  any  national  woman’s  maga¬ 
zine  tomorrow,  look  at  the  food  ads  in  it  and  then  begin 
dreaming  at  least  about  the  time  when  you  too,  will 
carry  schedules  in  it.  Put  your  dream  into  action, 
make  it  a  reality  and  the  chances  are  your  sales  and 
profits  will  increase. 


RACKET  WORKED  ON  CANNERS 

NEAT-APPEARING,  business-like  stranger 
ready  to  buy  goods  on  a  cash  basis,  a  new 
wholesale  store  soon  to  be  opened  some  hun¬ 
dred  miles  away,  a  check  filled  in  with  ink  that  faded 
over  the  week  end,  a  bustling  store  room  that  over  the 
same  week  end  acquired  emptiness  and  a  “For  Rent” 
sign — all  figured  in  a  racket  worked  recently  on  several 
Ohio  canners.  One  canner  is  reported  to  have  incurred 
a  loss  of  about  $1,000 ;  another  is  out  250  cases  of  com. 

The  flim-flam  was  worked  this  way:  The  suave 
stranger  called  on  the  canner,  said  he  was  opening  a 
new  store  and  placed  an  order.  Later  he  called  by 
phone,  presumably  from  the  city  where  the  store  was 
located,  and  upon  being  asked  about  credit  references 
offered  cash  on  delivery.  This  was  satisfactory  to  the 
canner,  and  the  goods  were  promptly  sent  out  by  truck 
to  the  new  store,  which  the  driver  found  a  scene  of 
much  activity.  The  driver  was  given  a  check,  returned 
to  the  cannery,  found  the  office  had  closed  for  the  week 
end  and  turned  the  check  over  the  following  Monday. 
The  ink  on  the  check  had  faded.  Investigation  was 
made  at  the  supposed  new  store.  The  rooms  were  va¬ 
cant  and  there  was  no  trace  of  the  stranger. 

It  seems  unlikely  that  the  same  racket  will  be  at¬ 
tempted  in  the  region  where  it  was  worked  so  success¬ 
fully.  Canners  in  other  states  may,  however,  be  ap¬ 
proached,  and  the  experience  of  the  Ohio  canners  is 
related  so  that  they  may  be  on  their  guard. 

PROGRAM  INDIANA  CANNERS  ASSOCIATION 

FALL  MEETING— 1935 
Thursday  Afternoon,  November  21,  1935 

Chateau  Room,  12.30  P.  M. — Buffet  Luncheon. 

Chateau  Room,  2.00  P.  M.  —  President’s  Address, 
Edgar  Ashby,  Ladoga  Canning  Company;  address, 
Martin  L.  Lang,  State  Food  and  Drug  Commissioner; 
address.  Gov.  Paul  V.  McNutt,  State  of  Indiana;  ad¬ 
dress,  Pres.  Howard  Orr,  National  Canners  Associa¬ 
tion;  The  Road  to  Prosperity,  R.  D.  Cahn,  Chicago 
Tribune. 

Riley  Room,  6.30  P.  M. — Dinner. 

Entertainment  under  direction  Miss  Alma  Clausen, 
Chicago. 

Music — Freddie  Hankels  Orchestra,  Chicago.  Danc¬ 
ing. 

Music  and  Entertainment — Courtesy  Entertainment 
Committee. 

Friday  Morning,  November  22,  1935 

Chateau  Room,  9.30  A.  M. — The  Functions  of  the 
Indiana  Canners  Protective  Association,  Herbert  Eick- 
hoff.  Van  Camp’s,  Inc. ;  Professional  Interest  in  Can¬ 
ned  Food  Publicity,  R.  W.  Pilcher,  American  Can  Com¬ 
pany;  Seed  Production  in  the  Rocky  Mountain  States, 
G.  H.  Rieman,  Associated  Seed  Growers,  Inc.;  Added 
Insurance  Costs,  Harold  Bachelder,  Ladoga  Canning 
Company;  Reporting  on  Credits,  W.  M.  Bennett,  Na¬ 
tional  Food  Industries,  Inc. ;  Report  of  Cost  Accounting 
Committee ;  General  Discussion  and  Election  of 
Officers. 
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Proof  Of  What  Your  Crop 

Is  Doing 

We  are  interested  in  the  crop  which  you  plant  from 
our  seed  peas  and  beans  and  a  large  part  of  our  trial 
grounds  are  devoted  to  the  planting  of  samples  taken 
from  every  lot  of  seed  shipped. 

SEED: 

Seed  for  this  planting  is  obtained  by  taking  a  handful  of 
seed  from  every  fifth  sack  of  identical  lots  shipped  to  get  a 
representative  sample. 

PLANTING: 

100  seeds  from  this  sample  are  planted  for  actual  field 
germination.  The  balance  of  the  sample  is  planted  for 
inspection. 

NOTES: 

Detailed  notes  are  taken  on  these  plantings  for  maturity 
dates,  variety  type,  quality,  etc. 

HISTORY: 

In  this  manner  a  definite  record  is  obtained  on  all  plant¬ 
ings  you  have  made  each  season  from  our  stocks. 


Floyd  Trail,  plant  breeder,  inspecting  the  1935  planting  of  seed  pea  lots  shipped. 

THIS  IS  ONLY  ONE  OF  THE  MANY  REASONS  WHY  YOU  CAN  DEPEND 

ON  OUR  SEED  FOR  QUALITY. 

WASHBURN-WILSON  SEED  COMPANY 

MOSCOW,  IDAHO 
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With  Canned  Foods  Distributors 

The  Distributors'  Viewpoint 
By  “OBSERVER” 


REVISE  PATMAN  BILL 

IDESPREAD  trade  interest  has  been  aroused 
by  announcement  by  R.  H.  Rowe,  executive 
vice-president  of  United  States  Wholesale  Gro¬ 
cers’  Association,  of  a  plan  to  amend  the  Patman  Bill. 
Mr.  Rowe’s  announcement,  which  is  self-explanatory, 
follows : 

The  amendments  suggested  by  the  proponents  of 
this  Bill  which  have  been  incorporated  in  the  original 
Bill  are  as  follows : 

(1)  These  words  which  have  been  added  to 
Section  2  (a) : 

“where  the  effect  of  such  discrimination  may  be 
substantially  to  lessen  competition  or  tend  to 
create  a  monopoly  in  any  line  of  commerce,  or  to 
injure,  destroy,  or  prevent  competition  with  any 
person  who  either  grants  or  receives  the  benefit 
of  such  discrimination,  or  with  customers  of 
either  of  them.” 

(2)  The  addition  of  the  phrase,  “other  than 
brokerage”  to  Section  2  (a). 

(3)  The  provision  referring  to  the  Federal 
Trade  Commission  the  establishment  of  quanti¬ 
ties  for  differentials  also  contained  in  Section 
2  (a)  and  embodied  in  these  words: 

“Provided,  however,  that  the  Federal  Trade 
Commission  may,  after  due  investigation  and 
hearing  to  all  interested  parties,  fix  and  establish 
quantity  limits,  and  revise  the  same  as  it  finds 
necessary,  as  to  particular  commodities  or  classes 
of  commodities,  where  it  finds  that  available  pur¬ 
chasers  in  greater  quantities  are  so  few  as  to 
render  differentials  on  account  thereof  unjustly 
discriminatory  or  promotive  of  monopoly  in  any 
line  of  Commerce;  and  the  foregoing  shall  then 
not  be  construed  to  permit  differential  based  on 
differences  in  quantities  greater  than  those  so 
fixed  and  established.” 

(4)  Section  2  (b),  with  reference  to  the  pay¬ 
ment  of  brokerage.  The  amendment  prohibits  the 
payment  of  brokerage  direct  to  the  buyer  as  well 
as  to  an  intermediary  under  the  direct  or  indirect 
control  of  the  buyer.  The  latter  provision  was  in 
the  original  Bill. 

(5)  The  revision  of  the  rule  for  presumptive 
damages,  which  revision  is  now  shown  as  Section 
2  (d). 


GROCERY  MANUFACTURERS’  CONVENTION 

A  WIDESPREAD  discussion  of  questions  centering 
around  loss-leader  selling,  co-operative  adver- 
^  tising,  diversion  of  brokerage,  voluntary  job¬ 
bers  and  buying  groups,  quantity  discounts,  and  grade 
labeling  problems  featured  the  27th  annual  convention 
of  Associated  Grocery  Manufacturers  of  America,  held 
at  the  Waldorf-Astoria,  New  York,  during  the  past 
week. 

The  convention  discussed  in  detail  the  various  prob¬ 
lems  which  the  recently-formed  National  Food  and 
Grocery  Conference  Committee  is  tackling,  and  it  was 
generally  felt  that  early  revision  of  selling  policies 
might  be  looked  for  in  some  sections  of  the  market. 

Howard  Orr,  president  of  National  Canners’  Asso¬ 
ciation,  delivered  an  interesting  talk  on  grade  labeling 
problems. 

A  general  discussion  on  “How  Manufacturers  and 
Distributors  Can  Best  Co-operate  With  Each  Other” 
was  participated  in  by  H.  C.  Petersen,  secretary- 
manager  of  the  National  Association  of  Retail  Grocers, 
John  MacNeil,  Food  and  Grocery  Chain  Stores  of 
America,  Tom  B.  Terry,  president  National- American 
Wholesale  Grocers’  Association,  William  M.  D.  Miller, 
president  National  Retailer-Owned  Wholesale  Grocers, 
and  Asa  Strause,  National  Voluntary  Groups  Institute. 

This  year’s  convention  of  the  manufacturers  was  the 
best  attended  in  the  association’s  history. 

LOSS  AND  DAMAGE  CLAIMS 

NE  of  the  “hardy  perennials”  among  the  major 
issues  which  have  been  battled  by  grocers  for 
many  years  appears  near  the  settlement  point, 
according  to  Edgar  Watkins,  associate  counsel  for 
National- American  Wholesale  Grocers’  Association. 
In  a  special  report  to  members  on  the  subject  of  loss 
and  damage  claims,  Judge  Watkins  says: 

“National-American  is  pleased  to  report  specific 
progress  in  its  efforts  to  persuade  the  railroads  to 
settle  loss  and  damage  claims  on  the  basis  of  market 
value  at  destination  in  accordance  with  the  Supreme 
Court  Decision.  As  a  result  of  Counsel’s  efforts  the 
Association  of  American  Railroads,  under  date  of 
October  28, 1935,  has  agreed  that  N.  A.  W.  G.  A’s.  con¬ 
tentions  have  been  sound  and  that  liability  on  the 
basis  of  recognized  market  quotations  at  destination 
point  should  be  paid.  In  a  rising  market  this  means 
much  to  wholesale  grocers.” 
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Wanted  and  For  Sale 

Thia  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  wiU  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 

FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 


FOR  SALE — 12  Retorts,  inside  measurement  32x66, 
all  in  good  condition,  can  have  one  or  all  or  as  many 

as  you  want.  Price  each . $50.00 

One  Century  Motor  AC  current  3  H.P.  Price....$25.00 
One  Meyers  Self-Oiling  Bulldozer  Pump,  No.  913  M, 
belt  driven,  intake  and  discharge  IV^  inch. 

Price  . $65.00 

One  Deep  Well  Cylinder  Unit,  62  feet  of  2V^  inch  gal¬ 
vanized  pipe  and  succor  rod.  Price . $30.00 

Heart  of  Maine  Packing  Co.,  Lewiston,  Me. 


FOR  SALE — Several  good  used  Labeling  Machines. 
Address  Box  A-2076  c/o  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED — 2  Late  Model  Morral  Double  Huskers. 
1  No.  7  Sprague  Corn  Silker. 

1  M.  &  S.  Double  Batch  Corn  Mixer. 

Address  Box  A-2071  c/o  The  Canning  Trade. 


WANTED — 1  Ayars  Com  Shaker  for  No.  2  cans, 
1  No.  7  Silker,  1  Wisconsin  Pea  Washer,  6  Retorts, 
1  Robins  Circle  Steam  Hoist.  Address  Box  A-2073 
c/o  The  Canning  Trade. 

WANTED — Equipment.  Fruit  press  for  extracting 
orange  juice.  Large  size.  With  or  without  motor. 
Prefer  Enterprise  make.  Bradway  Chocolate  Co.,  Inc., 
New  Castle,  Ind. 


_ FOR  SALE  — FACTORIES _ 

FOR  SALE — Two  line  Canning  Factory  located  in 
Northern  Ohio.  Excellent  farming  community.  Lots 
of  new  equipment.  Complete  modern  facilities  for 
Tomatoes  and  Tomato  Pulp,  Sauer  Kraut  and  Pickles. 
Address  Box  A-2077  c/o  The  Canning  Trade. 


FOR  SALE — Canning  Plant  located  at  Nottingham 
in  a  very  fertile  and  productive  section  of  Chester 
County,  Pennsylvania.  Fitted  to  can  corn  and  toma¬ 
toes,  large  acreage  available.  Can  also  get  acreage  of 
peas  and  beans.  Buildings  and  machinery  in  A1  con¬ 
dition.  Reason  for  selling  poor  health.  W.  Scott 
Silver,  Nottingham,  Pa. 


FOR  SALE  OR  LEASE — Equipped  Cannery  in  San 
Francisco  Bay  District.  Address  Box  A-2075  c/o  The 
Canning  Trade. 


FOR  SALE  —  Canning  Factory  located  at  San 
Benito,  Texas,  same  being  equipped  with  new  150  H.P. 
boiler.  Said  factory  suitable  for  packing  citrus  fruits 
and  vegetables.  Address  Box  A-2074  c/o  The  Canning 
Trade. 


For  Sale  —  Miscellaneous 

FOR  SALE — Reliable  American  group  controlling 
valuable,  fifteen  years,  Mexican  fishing  franchise, 
would  like  to  sell  an  interest  to  American  packers 
wishing  to  have  a  branch  of  their  own  in  Mexican  terri¬ 
torial  waters.  Replies  will  be  held  strictly  confidential. 
Overseas  Trading  Co.,  16  Beaver  St.,  New  York  City. 

FOR  SALE — Tomato  Pulp.  Strictly  whole  tomato 
pulp  in  five  gallon  cans,  good  flavor  and  fine  color. 
W.  L.  Jones  Food  Co.,  Pemberville,  Ohio. 


_  HELP  WANTED 

WANTED — Experienced  Processor  able  to  pack  fine  quality 
Spaghetti,  Italian  style;  Pork  and  Beans,  oven  baked;  and  Red 
Kidney  Beans.  Give  experience  and  salary  wanted  in  first 
letter,  which  will  be  held  confidential.  Address  Box  B-2066 
c/o  The  Canning  Trade. 


WANTED — Superintendent  for  plant  canning  vegetables, 
principally  corn  and  peas.  One  who  has  demonstrated  his  ability 
to  produce  fancy  quality.  Must  have  clear  record.  Only  those 
with  above  qualifications  need  apply.  Location  of  plant.  Central 
West.  Position  open  January  1st.  Applicant  should  give  age, 
experience  and  salary  wanted.  Address  Box  B-2069  c/o  The 
Canning  Trade. 


_ SITUATIONS  WANTED _ 

POSITION  WANTED — By  Superintendent.  Am  a  high 
grade  packer  of  all  fruits  and  vegetables  and  also  am  a  factory 
installer.  Best  of  references.  Will  go  anywhere.  Address 
Box  B-2063  c/o  The  Canning  Trade. 

POSITION  WANTED — Chemist  with  four  years  experience 
in  the  canning  and  preserving  of  a  full  line  of  foods  desires  any 
position  with  future.  Address  Box  B-2064  c/o  The  Canning 
Trade. 


POSITION  WANTED — 25  years  of  success  as  canner  and 
broker.  Know  every  angle  of  the  business  from  seed  to  con¬ 
sumer.  Looking  for  a  live  connection  either  manufacture  or 
sale.  Address  Box  B-2067  c/o  The  Canning  Trade. 


POSITION  WANTED  —  By  Factory  Superintendent.  Have 
had  16  years  experience  canning  corn,  string  beans  and  apples. 
Tomatoes,  one  season.  Can  furnish  best  of  references  as  to 
ability  and  character.  First  class  mechanic  and  producer.  Age 
38.  Will  go  anywhere.  Would  consider  some  other  position 
packing  other  products,  if  chance  for  advancement.  Address 
Box  B-2078  c/o  The  Canning  Trade. 


POSITION  WANTED — By  Manager.  20  years  a  packer  of 
fruits,  vegetables  and  sea  food.  2  years  with  my  present  com¬ 
pany,  the  largest  in  the  South.  Would  like  to  change  location. 
Investigate  my  record,  it  will  interest  you.  Address  Box  B-2079 
c/o  The  Canning  Trade. 
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IT  HAS  HAPPENED! 


A 


YEAR  AGO,  many  canners  stated  they  would  be  satisfied  if  they  could  secure 
twenty-five  cases  to  the  unhusked  ton,  in  the  canning  of  fancy  whole  grain  corn. 


During  the  past  season  of  1935,  one  canning  company  secured  over  thirty  cases  of  fancy 
whole  kernal  per  unhusked  ton  of  yellow  corn  on  seventeen  days  of  its  operating  season, 
running  over  thirty-four  cases  to  the  unhusked  ton  on  two  of  those  days.  Another  had  a 
season  average  of  over  thirty  cases,  of  the  fancy  product  with  both  white  and  yellow  corn. 
Another  secured  thirty-six  and  a  quarter  cases  of  exceptionally  fancy  whole  grain  corn  to 
the  unhusked  ton,  with  very  young  and  tender  yellow  corn.  Still  another  got  thirty -two 
cases. 

In  all  of  these  instances,  the  finished  products  were  among  the  country’s  finest  packs.  All 
were  canned  from  the  field  run  of  corn.  All  were  substantial  commerical  operations. 

And  all  were  canned  by  the  TUC-Douthitt  Method,  with  the  new  TUC  Cutter  without 
sacrificing  any  of  the  delicious  flavor,  or  surrendering  a  single  one  of  the  exclusive  advan¬ 
tages  that  inevitably  attend  the  employment  of  that  method.  Moreover,  a  new  standard  in 
appearance  was  set  by  these  packs  ...  a  more  uniform  cut,  without  double  or  slash 
cutting,  and  with  no  shelled  grains. 


Ordinarily  we  would  hesitate  to  use  the  word,  but  in  this  case  it  fits: — 


The  New  TUC  Cutter  is  revolutionizing  this  industry! 

We'  II  be  glad  to  show  these  products  in  the  cayi,  without  obligation  on  your  part, 
and  to  tell  you  how  you  can  duplicate  them,  and  match  their  cost  of  production. 

Write  for  the  details  concerning  the  TUC’Robins  Line  of  Corn  Canning 
Equipment,  that  takes  care  of  every  operation  from  the  scales  to  the  warehouse . 

Let  us  send  you  the  Tuc  Analysis  of  the  Whole  Grain  Corns. 


A.  K.  ROBINS  &  CO.,  INC. 


Robert  A.  Sindall,  President 


Harry  R.  Stansbury,  Vice-President 


LOMBARD  AND  CONCORD  STREETS 
BALTIMORE,  MARYLAND 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


Renewed  Buying  Seems  Nearer  Than  Usual — Confidence  Holds 
the  Canners — Competition  Can  Be  Checked  by  Wise  Manage¬ 
ment — Weigh  the  Facts  and  Don’t  Be  Misled. 

Feature — if  there  is  any  particular  feature  to 
mention  in  the  canned  foods  market  this  week  it 
must  be  the  firmness  and  confidence  exhibited  by 
canners  everywhere,  in  all  lines,  despite  the  usual  quiet 
November  business.  There  is  an  absence  of  snappy, 
large  buying  as  there  always  is  so  near  inventory  time, 
but  there  is,  too,  a  larger  amount  of  fill-in  buying  than 
usually  seen  at  this  season.  The  goods  are  moving, 
and  the  holders  are  confident  that  heavy  buying  is 
nearer  today  than  usual.  This  will  probably  develop 
in  good  force  soon  after  December  1st  for  billing  after 
January  1st.  The  size  of  the  packs  will  induce  more 
to  accept  this  form  of  selling  this  year,  but  the  stronger 
holders  will  wait  the  turn  of  the  year  for  the  better 
prices.  Chain  or  mass  buying  may  alter  this  whole 
picture,  particularly  if  the  chains  see  that  relatively 
higher  prices  will  be  sure  after  the  turn  of  the  year. 
Stocks  in  distributors’  hands  are  being  so  rapidly 
depleted  that  such  buying  may  be  forced  on  them.  And 
everything  seems  tending  towards  that  result.  All 
green  vegetable  crops  are  late,  and  they  will  continue 
to  rule  high  in  prices,  and  more  than  all  else,  the  con¬ 
suming  public  has  learned  that  canned  vegetables,  at 
their  present  moderate  retail  rates,  are  very  much 
cheaper  than  any  fresh  vegetables  at  any  price. 
Canners  may  confidently  hold  firmly  to  the  present 
basis  of  prices,  and  then  when  the  rise  comes,  if  they 
will  but  keep  it  to  not  above  5  cents  to  10  cents  per 
dozen  they  will  hold  off  all  competition,  and  be  able  to 
continue  the  heavy  popular  consumption  uninter¬ 
rupted.  Action  of  that  kind  will  clean  their  stocks 
down  to  comfortable  proportions  by  new  canning  time 
in  1936.  And  that  is  just  about  the  ideal. 

Canned  tomatoes,  while  today  the  weakest,  may 
prove  to  be  the  danger  spot  in  this  fine  set-up.  The 
Government  figures  published  last  week,  as  29,000,000 
cases  on  the  No.  2  basis,  as  the  ’35  pack,  represent  but 
16,763,000  cases  of  3’s,  the  basis  heretofore  always 
used,  and  common  in  consideration  of  this  market. 
With  practically  no  carry-over,  or  in  other  words  the 
need  to  take  out  of  that  pack  about  3,000,000  cases 
(basis  of  3’s)  to  stock  shelves  and  warehouse  floors. 


there  are  certainly  not  more  than  enough  to  supply 
only  a  normal  demand.  And  the  demand  is  above 
normal.  Therefore,  the  price  rise  may  be  forced  above 
that  5  cents  to  10  cents,  even  to  20  cents  to  25  cents  per 
dozen,  and  that  is  what  we  mean  by  the  danger  spot. 
These  latter  prices  would  give  the  so-called  fresh 
tomatoes  a  chance  to  get  in. 

AH  other  sections  of  the  country  than  the  Tri-States, 
including  Indiana,  the  Ozarks,  Utah  and  California, 
are  roundly  cussing  this  section  for  low  tomato  prices. 
Some  of  these  regions  are  being  badly  misled,  believing 
that  prices  of  60  cents  and  below  on  standard  2’s  are 
being  accepted.  No  man  can  safely  say  that  sales  at 
such  prices  may  not  have  been  made,  but  they  certainly 
are  not  the  market.  Some  poor  devil  may  have  been 
forced  to  sell,  or  some  poor  quality  stuff  may  have  been 
gotten  rid  of,  but  there  is  no  right  or  reason  to  say  that 
such  prices  are  the  market.  There  are  no  changes  in 
our  market  prices  on  tomatoes  this  week,  and  the  low¬ 
est  we  have  been  able  to  find  is  621/^  cents  factory; 
65  cents  in  Baltimore,  with  many,  many  holders  out  of 
the  market,  with  70  cents  and  above  as  their  ideas.  The 
Tri-States  are  always  the  but  of  these  “cussings,”  but 
there  is  no  tomato  canning  region  entirely  free  of  weak 
holders  and  poor  traders.  The  real  trouble  is  that  too 
many  canners  are  too  prone  to  accept  every  “bait”  that 
is  thrown  out,  if  it  reflects  upon  some  other  canner. 
That  lack  of  confidence  between  canners,  and  not  alone 
in  canned  tomatoes,  costs  the  canners  millions  of 
dollars  every  year.  If  such  canners  were  properly 
posted,  instead  of  getting  their  information  from  in¬ 
terested  parties,  they  would  not  become  such  easy 
suckers.  They  should  learn  to  weigh  the  sources  of 
their  information. 

This  same  Government  report  places  the  year’s  corn 
pack  at  21,000,000  cases,  and  the  bean  packs  at 
7,500,000  cases.  They  estimate  these  packs  on  the 
basis  of  the  yields,  and  offer  them  merely  as  “indica¬ 
tions,”  but  over  the  years  they  have  proved  approxi¬ 
mately  correct.  In  both  of  these  items,  while  the  packs 
look  large  as  compared  with  other  years,  they  do  not 
point  out  the  fact  that  with  the  beginning  of  each 
pack  the  market  began  to  take  and  to  put  into  immedi¬ 
ate  consumption  large  quantities  of  the  goods.  There¬ 
fore,  the  present  loads  of  both  items  on  the  market  are 
not  nearly  as  large  as  they  were  in  former  years,  and 
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that  is  what  counts.  And  that  is  why  there  is  no 
weakness  in  either  corn  or  stringless  beans.  The  mar¬ 
ket  is  dependent  upon  this  year’s  packs — to  restore 
floor  stocks,  and  to  keep  an  increasing  demand  sup¬ 
plied.  The  goods  are  needed,  and  it  is  well  for  the 
market  that  such  packs  were  made.  Least  of  all  is 
there  any  reason  for  these  packers  to  be  stampeded 
by  such  figures,  nor  are  they.  There  is  not  the  danger 
spot  in  these  products,  referred  to  in  tomatoes. 

A  reader  wants  more  information  about  baked  beans. 
The  dry  bean  crop  is  a  whopper,  and  these  bean 
canners  are  putting  out  the  finished  product  to  sell  at 
such  a  low  retail  price,  that  they  are  most  certainly 
giving  the  public  the  benefit  of  the  low  prices.  The 
production  of  good  baked  beans  is  a  big  canner’s  job, 
but  he  can  cut  the  output  to  fit  the  market,  and  that 
is  the  only  way  baked  beans  should  be  touched.  To  us 
the  chances  of  profits  in  canned  baked  beans  seem 
very  slim. 

Fruits  and  fish  are  holding  their  own  very  well,  and 
the  entire  canned  foods  market  is  in  good,  substantial 
shape,  free  of  the  dangerous  heights  of  too  high  prices, 
but  equally  free  of  the  dismal  depths  of  too  low  prices. 
Keep  it  on  this  even  keel  and  it  will  sail  along  gleefully 
for  you  and  for  everyone  else. 

NEW  YORK  MARKET 

Market  Firm,  Trading  Improving — ^Tomato  Situation  Made — 
Corn  in  Better  Demand — Peas  Also — Concessions  in  Cali¬ 
fornia  Peaches — Pears  Stronger — Salmon  Continues  Steady — 
Increased  Exports  of  Shrimp — ^Want  Spinach. 

By  “New  York  Stater” 

Special  Correspondent  of  *‘The  Canning  Trade" 

New  York,  November  15,  1935. 

HE  SITUATION — A  steady  to  firm  tone  has  pre¬ 
vailed  in  the  spot  market  during  the  past  week, 
and  buying  interest  is  livening  up  somewhat.  The 
tomato  situation  has  been,  aided  by  the  early  end  of 
canning  operations  in  California.  Fruits  are  also 
looking  a  little  better,  although  aside  from  continued 
easiness  in  California  cling  peaches,  price  develop¬ 
ments  have  been  lacking.  There  has  been  a  notable 
gain  in  the  volume  of  resale  business  on  spot,  jobbers 
declare. 

THE  OUTLOOK — Improved  demand  for  spot  par¬ 
cels  here  indicates  a  healthy  undertone  to  the  general 
market,  and  it  is  not  expected  that  resale  offerings  will 
be  able  to  take  care  of  the  demand  on  most  items  for 
much  longer.  This  would  tend  to  indicate  an  early 
improvement  in  demand  for  canned  foods  for  shipment 
from  packing  plants,  and  canners  are  expected  to 
“come  into  their  own”  in  the  very  near  future. 

TOMATOES — With  unseasonable  weather  putting 
an  early  end  to  tomato  canning  in  California,  the  coast 
market  is  in  healthier  shape.  Canners  are  firm  at  90 
cents  per  dozen  for  standard  2i^s  in  puree,  with  10s 
of  the  same  grade  held  at  $3.00.  On  solid  pack,  2V2S 


are  posted  at  $1.35  at  canneries,  and  10s  at  $4.00  and 
up.  Southern  tomatoes  have  failed  to  record  any  price 
changes  during  the  week,  and  business  is  rather  quiet. 
For  prompt  shipment,  the  general  market  is  held  at 
40  to  45  cents  for  Is,  62V2  to  65  cents  for  2s,  921/2  to 
95  cents  for  3s,  and  $2.75  and  up  for  10s,  all  f.  o.  b. 
cannery,  with  21/2S  quoted  out  at  a  range  of  871/2  to 
90  cents  per  dozen  at  canneries. 

CORN — While  standard  corn  is  coming  in  for  more 
inquiry,  the  market  for  this  grade  has  as  yet  failed  to 
react  to  recent  price  advances  on  fancy  quality,  which 
carried  the  market  up  to  a  minimum  of  $1.10  per 
dozen  for  both  Maine  and  western  packs.  Standard 
crushed  is  still  available  in  a  fairly  large  way  at  70 
cents  per  dozen,  cannery,  but  the  market  for  extra 
standards  is  showing  more  strength  as  demand  for  the 
intermediate  qualities  shows  signs  of  improvement. 

PEAS — Early  Junes  are  moving  in  a  better  way, 
and  offerings  at  65  cents,  cannery,  are  not  as  plentiful 
as  was  the  case  a  few  weeks  back,  many  canners  now 
quoting  the  market  on  this  grade  at  a  range  of  671/2 
to  70  cents.  Standard  mid  western  Alaskas  are  held 
at  80  to  85  cents,  cannery,  with  standard  No.  5  sieve 
sweets  quoted  at  85  cents.  Fancy  peas  hold  firm  at 
recent  price  levels,  with  limited  offerings.  North¬ 
western  peas  are  moving  in  heavy  volume  locally,  the 
1935  pack  having  shown  exceptionally  favorable 
quality. 

CALIFORNIA  PEACHES — Concessions  are  still 
the  order  of  the  day,  insofar  as  California  cling 
peaches  are  concerned,  and  apparently  the  smaller 
packers  still  have  fairly  liberal  surplus  stocks  to  work 
on.  While  the  inside  prices  quoted  on  prompt  ship¬ 
ment,  peaches  hold  unchanged  at  $1.27i/)  for  standard 
clings  and  $1.37V2  for  choice,  several  packers  are  re¬ 
ported  offering  5  per  cent  off  these  prices  for  immedi¬ 
ate  shipment.  Fancy  clings  continue  posted  at  $1.70, 
but  buyers  are  disposed  to  believe  that  a  firm  bid  would 
bring  out  concessions  on  this  grade  as  well.  It  is  a 
different  story  with  No.  10s,  however,  due  largely  to 
increased  government  buying.  Canners  quote  fancy 
clings.  No.  10s,  at  $5.75,  with  choice,  the  grade  mostly 
called  for  on  CCC  bids,  held  at  $4.85,  and  standards 
at  $4.50.  No.  10  waters,  for  the  bakery  and  restaurant 
trades,  are  quoted  down  to  $3.75. 

PEARS — The  market  for  West  Coast  Bartlett  pears 
has  steadied  somewhat.  Current  quotations  range 
$1.45  to  $1.55  for  standard  2i/4s,  $1.60  to  $1.65  for 
choice,  and  $1.90  to  $2.00  on  fancy  quality,  with  10s 
strong  right  across  the  board.  Buying  of  pears  is  dull, 
however,  and  jobbers  are  disposed  to  wait  the  market 
out  in  anticipation  that  selling  pressure  may  again 
develop,  with  lower  price  levels  ensuing. 

’COTS — A  moderate  inquiry  for  apricots  is  reported, 
but  the  independent  canners  are  underselling  the 
packers  of  advertised  brands  by  substantial  amounts. 
Standard  21/2S  are  currently  offered  for  prompt  ship¬ 
ment  from  the  coast  at  a  range  of  $1.50  to  $1.60,  with 
choice:  at  $1.70  to  $1.85,  and  fancy  at  $2.00  to  $2.35 
per  dozen.  No.  10s  are  steady  and  in  demand,  with 
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canners  quoting  solid  pack  pies  at  $5.00  to  $6.00, 
waters  at  $4.25  to  $4.50,  standards  at  $5.25  to  $5.50, 
choice  at  $5.75  to  $6.25,  and  fancy  at  $6.75  to  $8.00 
per  dozen. 

CHERRIES — Royal  Anne  cherries  for  coast  ship¬ 
ment  do  not  appear  to  be  available  in  excessive  quanti¬ 
ties,  and  the  market  is  fairly  steady  at  $2.60  for  fancy 
2V2S,  $2.40  to  $2.50  for  choice,  and  $5.00  for  pie 
cherries.  Red  sour  pitted  cherries,  however,  are  offer¬ 
ing  in  a  fairly  large  way  on  eastern  packs,  and  the 
market  is  rather  soft.  Some  of  the  eastern  packs  have 
found  their  way  onto  the  grocery  counters  of  the  Wool- 
worth  “five  and  dime”  stores,  where  they  are  being 
sold  at  10  cents  per  can. 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 

CHICAGO 


SALMON — The  market  continues  steady  at  $2.35  for 
fancy  Alaska  reds,  $1.65  for  medium  reds,  $1.05  for 
pinks,  and  $1.00  for  chums,  all  in  No.  1  cans,  f.  o.  b. 
coast.  Chinooks  are  not  available  in  a  large  way  for 
coast  shipment,  with  the  market  firm  at  $3.40  for  Is 
and  $1.90  for  halves.  According  to  date  compiled  by 
the  Association  of  Pacific  Fisheries,  stocks  of  all  grades 
of  salmon  in  first  hands  at  the  first  of  the  month  totaled 
only  4,078,245  cases.  Stocks  of  fancy  reds,  all  sizes, 
were  only  67,943  cases.  There  were  408,837  cases  of 
chums  held  by  packers  on  that  date,  with  2,139,534 
cases  of  pinks  on  hand.  The  figures  indicate  that  the 
trade  will  probably  have  to  work  on  pinks  in  increasing 
volume  until  1936  production  is  available  for  distri¬ 
bution. 

SHRIMP — Increased  export  buying  has  brought 
about  a  better  feeling  in  the  canned  shrimp  trade,  and 
a  steady  market  is  developing.  Canners  quote  the 
market  at  $1.15  per  dozen  for  fancy  large  and  $1.10 
for  medium,  f.  o.  b.  canneries. 

SARDINES — ^With  1935  output  below  early  esti¬ 
mates,  Maine  sardines  have  been  coming  in  for  better 
buying  in  recent  weeks,  and  the  market  is  steady  at 
unchanged  prices.  Quarter  oil  keyless  are  held  at  $3.00 
to  $3.25  per  case,  f.  o.  b.  canneries.  Imported  are 
available  in  fair  volume  on  both  the  Portuguese  and 
Norwegian  varieties. 

SPINACH — Improved  buying  of  spinach  is  reported, 
and  a  steady  tone  prevails  on  both  California  and 
southern  packs.  Coast  canners  are  holding  spinach  at 
$1.00  to  $1.15  for  2Vis,  with  advertised  brands  com¬ 
manding  the  top  price,  while  No.  10s  are  firm  at  $3.15 
to  $3.65  at  canneries.  Southern  canners  are  offering 
fancy  2V^s  at  $1.00  per  dozen,  with  10s  commanding 
$3.25  per  dozen. 

LIMA  BEANS — Fancy  tiny  green  limas  are  re¬ 
ported  to  be  coming  in  for  more  buying  attention,  and 
the  market  is  well  held,  with  the  average  going  price 
$1.35  per  dozen  for  No.  2  tins,  f.  0.  b.  canneries,  and 
offerings  not  heavy.  Fresh  white  limas,  however,  are 
in  fair  supply  and  are  being  freely  offered  at,  $3.75 
per  dozen  for  10s  and  72iy4  to  75  cents  per  dozen  for 
the  No.  2  tins,  f.  o.  b.  canneries. 
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CHICAGO  MARKET 

Buying  Sparingly  in  the  General  Market,  Holding  Prices  Firm — 
Canned  Vegetable  and  Fruit  Stocks  Undergoing  Seasonable 
Slump — The  Robinson-Patman  Bill — A.  C.  M.  A.  Convention. 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Chicago,  Ill.,  November  15,  1935. 

ENERAL  MARKET — Outside  of  a  few  special 
items,  the  trade  is  marking  time.  The  jobber 
as  well  as  the  chain  has  comfortable  stocks 
and  is  not  inclined  to  load  up  too  heavily.  Distri¬ 
bution  is  good  although  some  claim  that  the  open 
and  mild  fall  that  has  prevailed  to  date,  has  slowed  up 
what  would  otherwise  have  been  marked  activity. 

TOMATOES — There  is  no  change  in  the  situation. 
Indiana  canners  seem  to  have  dug  deep  into  their 
trenches  and  are  holding  the  fort  against  any  and  all 
onslaughts  for  lower  prices.  The  tomato  brokers  in 
Chicago  claim  that  it  is  practically  impossible  to  buy 
No.  2  tin  standards  in  Indiana  at  70  cents  f.  o.  b. 
factory.  No.  10  tin  extra  standards  are  quite  scarce 
and  when  found  readily  command  $3.50  f.  o.  b.  ship¬ 
ping  point.  There  continues  to  be  a  demand  for 
fancies  both  in  No.  2  as  well  as  No.  21/0  tins,  but 
from  all  reports,  there  just  “ain’t  none”  of  these. 

Next  week  the  Indiana  Canners  Association  hold 
their  Annual  Meeting  in  Indianapolis.  The  dates  are 
November  21  and  22.  Your  Chicago  Correspondent 
will  try  and  be  present  and  if  so,  will  endeavor  to 
give  your  readers  the  sidelights,  the  same  as  he  did 
on  the  Wisconsin  Meeting. 

PEAS — Outside  of  a  little  desire  on  the  part  of  a 
few  canners  to  clean  up  a  few  small  lots  everything 
is  quiet  along  the  pea  front. 

CORN — Some  No.  10  standard  and  extra  standard 
corn  has  moved  during  the  past  week  at  prices  rang¬ 
ing  $3.75  to  $4.25  f.  0.  b.  Wisconsin  points.  That  little 
interest  plus  a  small  volume  of  No.  2  tin  standard 
grade  at  67  V2  cents,  factory,  represents  the  only 
action. 

RSP  CHERRIES — Reports  have  it  that  six  Michi¬ 
gan  cherry  canners  have  bunched  their  sales  efforts 
in  one  company  and  will  have  but  one  Chicago  repre¬ 
sentative.  The  trade  does  not  take  kindly  to  such  a 
move  and  several  have  already  predicted  its  failure. 

APPLES  —  APPLES  ALICE  —  The  great  damage 
done  in  Oregon  and  Washington  to  the  apple  crop 
has  developed  some  little  interest  in  New  York  and 
Pennsylvania  apples  and  applesauce.  No.  10  apples 
are  quoted  from  $2.60  to  $3.00  f.  o.  b.  those  two 
States.  Some  of  the  applesauce  canners  advanced 
their  prices  from  the  low  of  60  cents  on  No.  2  tins. 

PUMPKIN — It  is  difficult  to  purchase  pumpkin 
throughout  this  section.  Orders  for  No.  2  tins  at  75 
cents  factory  have  failed  to  find  a  seller.  Everything 
in  No.  2\U  tins  at  less  than  $1.00  seems  to  have  been 
cleaned  up.  No.  10  tins  are  held  at  $3.75  to  $4.00, 
factory. 

GREEN  AND  WAX  BEANS — Some  little  business 
in  No.  2  standard  cut  green  at  72V^  cents  delivered 
Chicago,  has  been  recorded  during  the  week  under 


review.  No.  2  tin  extra  standard  cut  wax  beans  were 
sold  limitedly  at  771/4  cents  delivered.  The  demand 
for  No.  10  tin  cut  green  and  No.  10  tin  cut  wax  has 
been  nil. 

GRAPEFRUIT — There  is  little  pressure  by  Florida 
canners  to  sell  against  the  coming  pack.  Prices  have 
been  named  by  a  few  of  the  prominent  factors  and 
these  range  from  $1.05  to  $1.15  for  No.  2  fancy  hearts. 
The  Chicago  trade  as  a  whole  is  holding  back  and 
it  would  seem  from  the  rather  comfortable  stocks 
that  are  still  in  distributors’  hands  that  the  grapefruit 
canner  in  Florida  should  proceed  with  caution  espe¬ 
cially  as  applied  to  any  early  December  packing. 

ROBINSON-PATMAN  BILL — It  was  James  Rus¬ 
sell  Lowel  who  penned  under  the  title  “The  Present 
Crisis”  the  following  words: 

Once  to  every  man  and  Nation 
Comes  a  moment  to  decide 
In  the  strife  of  Truth  with  Falsehood 
For  the  good  or  evil  side. 

The  time  has  now  come  when  the  canning  industry 
must  decide  between  the  evil  of  group  buying  and 
the  rapidly  developing  trend  to  monopolistic  control 
of  food  distribution  or  the  good  old  true  and  tried 
system  of  individual  effort  and  independent  action. 
Are  you,  Mr.  Canner,  going  to  array  yourself  on  the 
side  of  Truth  and  Good  or  on  the  side  of  Evil  and 
Falsehood?  Are  you  just  going  to  dilly-dally  and 
drift  along  until  you  have  just  a  mere  handful  of 
buyers  to  whom  you  can  sell,  or  are  you  going  to 
begin  to  fight  for  your  independence.  Every  think¬ 
ing  independent  business  man,  in  any  walk  of  inde¬ 
pendent  business  effort,  will  line  up  behind  the 
Robinson-Patman  Bills  and  do  everything  in  his 
power  and  in  his  local  community,  all  to  the  end  that 
the  independent  merchant’s  voice  be  heard  in  Wash¬ 
ington.  Remember — A  HUNDRED  BUYERS  ARE 
BETTER  THAN  ONE  BUYER. 

A.  G.  M.  A.  CONVENTION — The  Chicago  trade 
awaits  with  interest  the  report  from  the  American 
Grocery  Manufacturers  Association  Convention  held 
this  week  in  New  York  City.  It  is  to  be  hoped  that 
the  real  progressives  of  the  industry  will  be  heard 
at  that  meeting  and  that  the  Intelligentsia  will  heed 
their  advice.  Chicago  is  more  or  less  Missouri-ish 
when  it  comes  to  the  A.  G.  M.  A.  The  local  trade  are 
not  unmindful  of  the  high-handed  manner  in  which 
that  Association  performed  in  the  past. 
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GULF  STATES  MARKET 

Shrimp  Pack  Light,  Raw  Materials  Scarce  —  Government 
Inspection  Benefitting  Industry — Shrimp  Trawler  Arrested  for 
Law  Violation — Alabama  Fisherman  Union  Hold  Election — 
Indian  Summer  Prevails  in  Oyster  Section. 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Mobile,  Ala.,  November  15,  1935. 

SHRIMP — The  shrimp  canneries  in  Alabama  and 
Mississippi  that  were  shut  down  for  two  weeks  on 
account  of  the  strike  of  the  shrimp  fishermen,  re¬ 
sumed  operations  last  week,  but  they  got  off  to  a  late 
start  and  the  shrimp  being  scarce,  the  pack  was  light. 
Not  many  shrimp  were  packed  in  Louisiana  either  last 
week. 

There  were  some  nice,  large  shrimp  available,  but  a 
good  many  mixed  sizes  also,  yet  all  in  all,  the  grade  of 
shrimp  produced  in  this  section  so  far  this  season 
appears  to  be  better  than  in  previous  ones  and  it  may 
be  that  the  Federal  pure  food  inspectors  that  have  for¬ 
bidden  the  U.  S.  certified  sea  food  canneries  from  tak¬ 
ing  small  shrimp  from  the  fishermen  is  responsible  for 
the  better  grade  of  shrimp  this  year. 

This  Government  inspection  of  the  shrimp  canneries 
is  something  new,  just  having  started  up  last  season 
and  while  it  is  expensive,  yet  it  has  been  a  real  boon  to 
the  industry  and  those  canners  that  are  using  it,  are 
well  satisfied  with  the  results.  Due  to  the  expense 
involved,  not  all  the  factories  have  availed  themselves 
of  this  service. 

Efforts  have  been  made  by  the  canneries  to  get  the 
Federal  Government  to  furnish  this  inspection  free  to 
the  sea  food  canneries  and  a  bill  was  passed  in  the 
House  at  the  last  session  of  Congress  to  this  effect, 
but  it  died  in  the  Senate  with  the  other  appropriation 
measures  filibustered  by  the  late  Huey  Long,  so  the  sea 
food  factories  that  are  using  the  Federal  pure  food  in¬ 
spection  service,  will  have  to  continue  to  pay  the  in¬ 
spector  out  of  their  own  pocket. 

The  movement  of  canned  shrimp  is  good  and  the 
price  firm  at  $1.10  per  dozen  for  No.  1  small;  $1.15 
per  dozen  for  No.  1  medium  and  $1.20  per  dozen  for 
No.  1  large,  f.  o.  b.  factory. 

SEA  FOOD  LAW  IS  FOUGHT— Paul  Schreck,  who 
operates  a  small  sea  food  shop  near  the  bay  here  and 
who  catches  a  good  part  of  the  shrimp  he  sells  was 
arrested  last  week  by  Sea  Food  Inspector  J.  W.  Lilley 
on  orders  from  Chief  Inspector  Tony  Bride  for  trawl¬ 
ing  shrimp  in  Mobile  Bay,  north  of  the  mouth  of  Dog 
River,  which  is  forbidden  by  the  Alabama  sea  food  law. 

At  the  trial.  Judge  T.  J.  Tuart  of  the  inferior  court 
fined  Schreck  $100  and  costs,  which  Schreck  did  not 
pay  and  through  his  attorney,  N.  R.  Leigh  III,  appealed 
the  case  to  the  Circuit  Court. 

Attorney  Leigh  contends  that  the  shrimp  act  cover¬ 
ing  this  case  is  unconstitutional  and  he  stated  to  a  re¬ 
porter  that  he  would  fight  the  case  to  the  State  Supreme 
Court. 

Judge  Tourt  said  that  under  the  law,  the  fine  that 
he  imposed  was  the  minimum.  Assistant  Solicitor  Dan 
Thomas  prosecuted. 


The  law  in  this  case  is  a  conservation  measure  in¬ 
tended  to  protect  the  small  shrimp  that  stay  near  the 
mouth  of  Mobile  River  in  the  territory  north  of  Dog 
River  and  it  is  hoped  that  the  law  will  hold  good,  as 
otherwise,  large  quantities  of  small  shrimp  would  be 
destroyed  that  are  unfit  to  be  marketed. 

ALABAMA  FISHERMEN  HOLD  ELECTION— At 
a  recent  meeting  held  in  Bayou  La  Batre,  Alabama, 
by  the  Alabama  Association  of  Shrimpers  Fishermen 
and  Oystermen,  Jim  Horn  was  elected  secretary  and 
treasurer. 

Committeemen  elected  were  Norman  Bosarge,  Ancil 
Stewart  and  Leroy  Cain  to  serve  with  the  former  com¬ 
mittee  composed  of  Trumond  Williams,  Walter  Pat- 
ronas,  J.  L.  Horn,  Mertz  McDonald,  Gussie  Collier, 
Denny  Lyons,  Julius  Patronas  and  Price  Cain. 

The  fishermen’s  union  seems  to  be  gaining  strength 
in  Alabama  and  may  in  time  develop  into  one  as  strong 
as  the  one  in  Biloxi,  Mississippi. 

OYSTERS — Indian  Summer  weather  prevailed  in 
this  section  the  greater  part  of  last  week  and  while 
we  have  had  some  cool  days,  yet  the  majority  of  the 
time,  the  thermometer  was  between  70  and  80  degrees, 
which  does  not  call  for  overcoats  nor  oysters. 

As  a  consequence  of  this,  raw  oysters  have  been  in 
poor  demand,  although  canned  oysters  have  moved 
fairly  well,  due  to  buyers  stocking  up  for  Thanksgiving 
and  Christmas  trade. 

There  is  no  indication  at  this  time  that  the  oyster 
canning  season  will  start  any  sooner  than  January  1. 

The  price  of  cove  oysters  is  $1.05  per  dozen  for  five 
ounce  and  $2.10  per  dozen  for  ten  ounce,  f.  o.  b. 
cannery. 

CALIFORNIA  MARKET 

Crop  Damage  Now  Seen — ^Tomato  Production  at  End — Peach 
Canners  Unmoved  by  Job-Lot  Cuts  in  Prices— Expecting  In¬ 
creased  Pineapple  Business  —  Salmon  Market  Firm  Despite 
Contrary  Reports — Olive  Harvest  On — Canned  Apples  on  the 
Spot — Labor  Disputes. 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

San  Francisco,  November  15,  1935. 

EAVY  DAMAGE — The  cold  spell  which  recently 
visited  the  Pacific  Coast  States  exacted  a  heavy 
toll  from  crops,  some  authorities  placing  the 
damage  as  high  as  $10,000,000.  The  greatest  damage 
was  done  in  the  Pacific  Northwest  where  apples  and 
potatoes  were  especially  hard  hit.  In  California  the 
crop  loss  is  placed  at  about  $1,000,000,  with  half  of 
this  checked  off  against  peas  and  $250,000  against 
tomatoes.  Grapes  were  damaged  to  the  extent  of  $200,- 
000  and  other  crops  to  the  tune  of  $50,000.  The  citrus 
crop  escaped  damage  from  frost  but  sustained  a  con¬ 
siderable  loss  from  high  winds.  The  damage  to  late 
fruits  and  vegetables  means  that  canned  foods  will 
have  to  take  their  place  and,  fortunately,  there  is  an 
ample  supply  of  these. 

TOMATOES — A  few  canneries  operated  on  toma¬ 
toes  during  the  week  and  here  and  there  a  plant  will 
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likely  be  found  in  operation  this  week,  but  the  season 
may  be  regarded  as  at  an  end,  as  far  as  real  produc¬ 
tion  is  concerned.  The  market  is  still  a  waiting  one, 
with  packers  unwilling  to  accept  any  substantial  busi¬ 
ness  at  present  prices.  If  packers  announce  pro  rata 
deliveries  a  boost  in  prices  may  be  expected  on  the 
California  pack.  Not  until  the  end  of  the  year  will 
figures  on  the  California  output  be  available,  but  it  is 
suggested  that  some  items,  especially  tomato  paste, 
have  not  been  packed  in  the  quantities  expected.  Strict 
inspection  under  the  new  tomato  inspection  law  is  held 
responsible. 

PEACHES — ^While  a  weakness  in  the  cling  peach 
market  seems  to  be  heralded  far  and  wide,  packing 
interests  are  not  at  all  alarmed  and  many  operators 
are  getting  as  much  for  their  holdings  as  during  recent 
weeks.  It  is  true  that  No.  2V2  standards  are  being 
offered  at  $1.25  but  most  of  the  offerings  bear  the  ear¬ 
marks  of  being  job  lots,  most  of  them  being  under 
1,000  cases.  Likewise,  the  grading  is  not  likely  to  be 
of  the  best.  It  is  reported  that  No.  10  choice  is  to  be 
had  as  low  as  $4.65  a  dozen,  but  again  packers  are  not 
getting  excited.  The  government  has  taken  a  lot  of 
No.  10  fruit  and  this  size  promises  to  be  cleaned  up 
sooner  than  some  others.  Large  distributors  are  well 
covered  on  peaches,  sales  having  been  heavier  than  is 
generally  understood,  and  there  is  little  interest  in 
small  lots  at  concessions. 

PINEAPPLE  —  The  trade  is  looking  for  a  lot  of 
action  on  pineapple  when  the  new  advertising  cam¬ 
paign  gets  under  way.  This  campaign  is  to  be  cen¬ 
tered  on  No.  sliced,  on  which  the  greatest  surplus 
prevails,  and  on  which  packers  like  to  operate  heavily. 
Stocks  of  No.  114  and  No.  2  are  closely  sold  up  and 
no  special  sales  effort  are  needed  on  these  at  this  time. 
In  the  past,  pineapple  advertising  has  been  uniformly 
effective,  particularly  when  based  on  some  particular 
item  in  the  list,  and  the  trade  holds  that  the  new  cam¬ 
paign  should  not  be  an  exception. 

SALMON — The  salmon  market  is  firm,  despite  the 
reports  of  offerings  of  Alaska  pinks  at  less  than  $1.05 
and  chums  below  a  dollar.  The  cutting  of  samples 
usually  indicate  that  off-price  offerings  are  also  off- 
grade.  Some  of  our  large  packers  have  adopted  the 
policy  of  disposing  of  their  off-grade  fish  in  the  local 
market,  selling  it  as  such,  and  making  no  attempt  to 
hawk  it  about  the  country.  They  hold  that  many  of 
the  minimum  prices  quoted  on  fish,  and  on  other  prod¬ 
ucts,  are  misleading  in  that  the  grading  is  open  to 
question.  Salmon  is  moving  slowly  but  fairly  steadily 
at  $2.35  for  Alaska  reds,  $1.10  for  pinks  and  $1  for 
chums. 

OLIVES — The  harvesting  of  olives  is  well  under 
way,  aided  by  the  cool  weather,  and  some  large  deliv¬ 
eries  have  been  made  to  canners.  The  actual  canning 
is  not  done  until  later  in  the  season,  the  pickling  pro¬ 
cess  taking  considerable  time.  Canned  olives  are  now 
being  offered  at  substantial  reductions  from  early  lists 
brought  out  when  a  marketing  agreement  was  in  effect 
and  when  it  was  planned  to  curtail  the  packing  of  the 
1935  crop. 

APPLES — The  situation  on  Pacific  Northwest  can¬ 
ned  apples  seems  to  be  a  mixed  one.  Some  packers 


are  holding  firm  at  $3  for  No.  10  solid  pack,  but  others 
have  been  offering  quite  freely  at  $2.85.  Buyers  seem 
content  to  wait  until  the  situation  clears.  The  damage 
to  the  apple  crop  by  frost,  estimated  at  $800,000,  does 
not  seem  to  have  affected  the  price  situation  on  the 
canned  product. 

LABOR — The  first  hearing  in  California  under  the 
National  Labor  Relations  Board  Act  will  be  at  Oak¬ 
land,  November  18,  when  the  Santa  Cruz  Fruit  Pack¬ 
ing  Company  will  answer  to  charges  of  discriminatory 
discharge  of  employees,  refusal  to  bargain  collectively 
and  interference  with  unionization.  The  complaint 
was  filed  by  R.  A.  Wagenet,  director  of  the  Regional 
Labor  Board  for  the  Twentieth  District.  Henry  Eick- 
hoff,  Jr.,  of  San  Francisco,  has  been  appointed  exam¬ 
iner.  The  packing  company  was  recently  involved  in 
a  “hot  cargo”  dispute  with  longshoremen. 

CONVENTION  DATES 

NOVEMBER  21-22,  1935 — Indiana  Canners,  Annual, 
Claypool  Hotel,  Indianapolis,  Ind. 

DECEMBER  3-4,  1935  —  Michigan  Canners,  Winter 
Meeting,  Pantlind  Hotel,  Grand  Rapids,  Mich. 

DECEMBER  3-4,  1935 — lowa-Nebraska  Canners,  An¬ 
nual,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

DECEMBER  6,  1935  —  Minnesota  Canners,  Annual, 
Radisson  Hotel,  Minneapolis,  Minn. 

DECEMBER  10-11,  1935 — Ohio  Canners,  Annual, 
Hotel  Gibson,  Cincinnati,  Ohio. 

DECEMBER  10-11,  1935 — Tri-State  Packers,  Annual, 
Benjamin  Franklin  Hotel,  Philadelphia,  Pa. 

DECEMBER  12-13,  1935 — ^Association  of  New  York 
State  Canners,  Annual,  Hotel  Statler,  Buffalo,  N.  Y. 

DECEMBER  17-18,  1935 — Pennsylvania  Canners,  An¬ 
nual,  Yorktowne  Hotel,  York,  Pa. 

JANUARY  2,  1936 — Eastern  Shore  of  Virginia  Can¬ 
ners,  Annual,  Chesapeake  Hotel,  Cape  Charles,  Va. 

JANUARY  7-8-9,  1936 — Northwest  Canners,  Annual, 
New  Washington  Hotel,  Seattle,  Wash. 

JANUARY  19-25,  1936 — National  Canners,  Stevens 
Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — National  Preservers,  An¬ 
nual,  Chicago,  Ill. 

JANUARY  19-25,  1936 — National  Food  Brokers, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — Canning  Machinery  &  Sup¬ 
plies,  Meeting  and  Exhibit,  Stevens  Hotel,  Chicago, 
Ill. 

JANUARY  22,  1936  —  Evaporated  Milk,  Annual, 
Blackstone  Hotel,  Chicago,  Ill. 

JANUARY  22,  1936— National  Pickle  Packers,  An¬ 
nual,  Palmer  House,  Chicago,  Ill. 
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CANNED  FOOD  PRICES 


Prices  {riven  represent  the  lowest  figrure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKuree  corrected  by  these  Brokers:  tThomas  J.  Meehan  A  Co.,  *Howard  E.  Jones  A  Co.,  {Harry  H.  Mahool  A  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  "N.  Y."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 


Balto.  N.Y. 


White  Colossal,  No.  2^ . 

Peeled.  No.  2% . . . 

Large,  No.  2^ . . 

Peeled.  No.  2% . 

Medium,  No.  2% . 

Green  Mammoth,  No.  2,  round  cans 

Medium,  No.  1  tall . 

Large,  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


_ t2.66 

Z."" 


2.60  - 

2.25  t2.10 
1.90  . 


.  t2.60 

.  t2.25 

.  t2.30 

.  t2.00 


BAKED  BEANSt 

16  oz . 40  . 

No.  2%  . 75  - 

No.  10  .  2.76  . 


BBANS2 

Standard  Cut  Green,  No.  2 . 65  . 

Standard  Cut  Green,  No.  10 .  3.26  t3.00 

Standard  Whole  Green,  No.  2 . 

Standard  Whole  Green,  No.  10....  4.00  . 

Standard  Cut  Wax,  No.  2 . 80  ........ 

Standard  Cut  Wax,  No.  10 . - 

Red  Kidney,  Standard,  No.  2 . 75  . 

Standard,  No.  10 .  3.75  t4.00 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . . .  1.36 

No.  10  . 6.76  ».... 

No.  2  Medium  Green...........................  1.10 

No.  10  .  6.76  - 

No.  2  Green  and  White . - . 86 

No.  10  .  4.26  - 

No.  2  Fresh  White . 70  t.75 

No.  10  .  3.76  t3.76 

Soaked,  No.  2 . 66  ....... 

BEETS3 

Baby  No.  2 .  1.30  - 

Whole,  No.  2 . 90  - 

Whole,  No.  2% .  1.10  ....— 

Whole,  No.  10 . - .  3.26  - - 

Cut,  No.  2 . 76  ....... 

Cut,  No.  2V^ .  1.00  . 

Cut,  No.  10 . - .  8.26  - 

Sliced,  No.  2 . -  .90  ....... 

Sliced.  No.  10 .  8.76  - 

CARROTS2 

Standard  Sliced,  No.  2 . 76  . 

Sliced,  No.  10 . - . 

Standard,  Diced,  No.  2 . 70  ....... 

Diced,  No.  10 . - 

No.  2  Peas  and  Carrots . 85  . 


CORN! 

Golden  Bantam,  Fancy,  No.  2 . 95  fl.lO 

Extra  Standard,  No.  2 . 90  . 

Fancy,  No.  10 .  5.26  . 

Shoepeg,  Fancy,  No.  2 .  1.00  . 

Extra  Standard,  No.  2 . 87^/^ . 

Standard,  No.  2 . 85  . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . - . 80  ....... 

Standard,  No.  2 . 70  t.70 

Standard,  No.  10 .  4.00  .....— 

HOMINY2 

Standard  Split,  No.  2,  Tall . 

No.  2%  . 76  . 

No.  10  .  3.00  . 

MIXED  VEGETABLES! 

Standard,  No.  2......—..— .76  — — 

No.  10 . 6.76  _ 

Fancy,  No.  2..- . . . — — —  .80 

No.  10 . . — .  4.26  _ 

OKRA  AND  TOMATOES! 

Standard,  No.  2- . — . —  — — 

No.  10  .  .  . 

PEAS!  (new  pack) 


No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s .  ti.60 

No.  2  Fancy  Sweets,  8s......................  — ..  — - 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  68 . -  ..— 

No.  2  Std.  Sweets,  68— — ....  — .. 

No.  1  Early  June,  3s . 62% _ 

No.  2  Std.  Alaskas,  Is .  1.20  ....... 

No.  2  Std.  Alaskas,  2s . 96  . 

No.  2  Std.  Alaskas,  38 . - - . 76  t.76 

No.  2  Std.  Alaskas,  48 . — — —  .70  t.70 

No.  10  Std.  Alaskas,  2s . ...— .  ,  ,,,,  , 

No.  10  Std.  Alaskas,  3s .  4.60  ........ 

No.  10  Std.  Alaskas,  48..———.—.  8.76  — 

No.  2  Ungraded . 67% . 

PUMPKIN! 

Standard,  No.  2% . 

No.  3  .  . 

No.  10  . 2.76  ....— 


CANNED  VEGETABLES— Continned  CANNED  FRUITS— Continned 


Balto.  N.Y. 

SAUER  KRAUT! 

Standard,  No.  2——.—.—.-.——  - 

No.  2%  . 62%  t.67% 

No.  8  . . . . . . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 
Standards,  Keifer  No.  2%,  in  syrup 

Balto. 

1.06 

1.36 

N.Y. 

No.  10  . 

SPINACH! 

Standard,  No.  2 . 

No.  2%  . 

No.  8  . 

2.20  _ 

.70  . 

.96  tl.OO 

No.  10  . 

California  Bartletts,  Standard  2%.. 

Fancy  . 

Choice  . 

Standard,  No.  10 . 

4.76 

1.75 

2.00 

6.50 

tl.45 

tl.90 

tl.60 

t6.00 

No.  10  . 

California,  f.  0.  b.  Coast* 

Standard,  No.  2% . 

3.00  t3.26 

.95  t.lOO 

3.15  t3.15 

California  Standard,  No.  2%,  Y.  C. 

Choice,  No.  2%,  Y.  C . 

Fancy,  No.  2%,  Y.  C . . . 

1.50 

1.65 

tl.25 

tl.36 

tl.70 

SU(XX)TASH! 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds,  Yellow,  No.  S _ _ _  — 

.95 

Standard  Green  Corn,  Dried  Limas, 

Pies,  Unpeeled,  No.  8 . —  -.- 

_ 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 87% . 

(Triple)  No.  2  (with  tomatoes) . 90  .... 

SWEET  POTATOES!  (F.  O.  B.  Factory) 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% 

Sliced.  Standard.  No.  2% . 

Sliced.  Extra.  No.  2 . 

5.00 

2.10 

1.90 

t6.00 

tl.80 

tl.70 

tl.60 

tl.46 

•^*72 . 

.80  t.82% 

.96  t.92% 

2.80  tS.OO 

.60  _ 

.60  _ - 

Sliced,  Standard,  No.  2 . 

No.  3  . 

No.  10  . 

TOMATOES! 

Extra  Standard.  No.  1 . 

Shredded,  Syrup,  No.  10.....— 

Crushed.  Extra.  No.  10 . 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

'6.’76 

f6!76 

No.  2  . - . 

.70  . 

7n 

Black,  Water.  No.  2 . 

Red.  Water,  No.  2 . 

No.  .8 

Black.  SvruD.  No.  2 . 

6.00 

Red,  Syrup.  No.  2 . 

No.  10  . 

S  9K 

Red,  Water.  No.  10 . 

8  26 

STRAWBERRIES! 

Preserved.  No.  1 . 

Standard,  No.  1 . 

.42%  t.40 
<1214 

No.  2  . 

Preserved,  No.  2 . 

.62%  t.62% 

.90  . 

.87%  t.87% 

.96  _ 

.92%  t.95 

2.86  . 

Extra,  Preserved.  No.  1 . 

No.  2%  . 

Extra,  Preserved.  No.  2 . 

Standard.  Water,  No.  10 . . . 

No.  3  . - . 

F.  0.  B.  Factory . 

No.  10  . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% . 

No.  10s  . 

.  2.65 

.  7.75 

t2.36 

t8.00 

TOMATO  PUREE!  (F.  O.  B.  Factory) 

Canned  Fish 

8  60 

HERRING  ROE* 

16  oz..  Factory . 

TOMATO  JUICrE! 

..  ........ 

No.  1  . 

.40  _ 

No.  2,  19-oz.  cans.  Factory . . 

. 

No.  10  . 

TURNIP  GREENS! 

No.  2  . 

3.00  _ 

.76  _ 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz . 

. . 

t6.60 

t3.26 

tl.96 

No.  2%  . 

No.  10  . 

Canned  Fruits 

1.10  . 

3.76  . 

%-lb.  cases,  1  doz . 

OYSTERS* 

1.00 

.  1.10 

ti.io 

APPLES*  (F.  0.  B.  Factory) 

..  1.86 

2.10 

t2.10 

New  York,  No.  10 . 

sToo  tsToo 

8  26 

SALMONS 

Pa.,  No.  3 . 

Red  Alaskas,  Tall,  No.  1 . . 

..  2.43 

t2.35 

APRICOTS*  (California) 

Choice,  No.  2% . 

Fancy,  No.  2% . - 

BLACKBERRIES* 

2.60  tl.70 
- t2.00 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  Vi . 

Pink,  Tall,  No.  1 . 

Pink,  Flat,  No.  % . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall.  No.  1 . 

Medium,  Red,  Tall . 

..  1.83i 

..  2.03 

-  1.20 
..  1.08 
.86 
..  3.08 

-  1.86 

tl.76 

ti.io 

No  8  ■ . 

6.00  _ 

tl.OO 

tl.65 

No.  2,  Preaerrad.— ..— _ 

No.  2,  in  Syrup...... _ ...— _ _ 

1.03 

BLUEBERRIES* 

SHRIMPS 

Main*  Ma  9 

Dry,  No.  1 . 

-  1.10 

ti.io 

No.  10  . 

6.60  t6.00 

Wet,  No.  1,  Large . 

-  1.16 

tl.l6 

CHERRIES* 


Standard  Red,  Water,  No.  2 .  1.05 

White  Syrup,  No.  2— _ _ — 


N.  Y.  Red  S.  Pitted,  No.  10 .  4.76  . 

California  Standard,  2% .  t2.26 

Choice,  No.  2% . — .  t2.40 

Fancy,  No.  2% .  t2.60 

GOOSEBERRIES* 

Standard  No.  2 . - . — . 

GRAPE  FRUIT* 

No.  2ZZ— -— -ZZ7— .Z— i.i2%n.To 

No.  6 _  6.60  _ 

No.  1  Jnlen. . - — — .66  . 

No.  2  Jnico— — . - . — —  .76  — .... 

Na  6  Julofu,--.,, - -  MO 


SARDINES  (Domestic),  per  case  8 


%  Oil,  keyless .  3.25  t3.00 

%  Oil,  keys .  8.60  t8.46 

%  Oil,  Tomato,  Carton....- . 

%  Oil,  Carton .  3.90  t3.75 

%  Mustard,  keyless .  2.86  f2.76 

California  Oval,  No.  1  48’s .  2.96  t2.75 

TUNA  FISH8  (California),  per  case 

White,  %8  . .  7.30  _ 

White.  Is  . - .  13.66  _ 

Blue  Fin,  %8 .  4.85  ....— 

Blue  Fin,  Is . — .  — _  — 

Striped,  %8 . .  3.40  - _ 

Strii>ed,  %s  -......- . —  4.60  . . 

Striped,  Is  . - .  8.00  -....- 

Yellow,  %s.  Fancy— _ - _  4.16  _ 

Yellows,  %8,  Fancy _ ....... _ - _ .—  6.26  tO.OO 

ToUpw.  . IIJI# 
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SPRAGUE-SELLS 

HIGH  PRESSURE  WASHER 


For  Tomatoes, 
Beets,  Potatoes, 
Fruit,  Apples, 
etc. 


The  results  produced  by  fine  jets  of  water  prop* 
erly  applied  under  terrific  pressure  are  start* 
ling.  Dozens  of  canners  found  last  season  that 
this  is  the  ideal  cleansing  method  for  fly  and 
larvae  infested  tomatoes  and  other  produas. 

In  this  washer  a  roller  conveyor  turns  the  toma* 
toes  constantly  while  subjecting  them  to  the 
chiselling  action  of  penetrating,  needle-like  jets. 

The  jets  cut  away  every  particle  of  dirt,  bac¬ 
teria  and  foreign  matter,  actually  chiselling 
out  moldy  and  rotten  spots,  yet  no  bruising 
or  tearing  of  sound  fruit  occurs. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


NO  FAVORS 

Son:  Say,  Dad,  that  apple  I  just  ate  had  a  worm  in 
it,  and  I  ate  that,  too. 

Parent :  What !  Here,  drink  this  water  and  wash  it 
down. 

But  Junior  shook  his  head.  “Aw,  let  ’im  walk 
down.” 

“Just  look  at  that  mast;  ain’t  she  a  whopper?  Say, 
do  big  boats  like  this  sink  often?” 

“Nope,  old  timer,  only  once.” 

Girl :  I  want  to  buy  a  wheelbarrow. 

Clerk:  We  don’t  keep  wheelbarrows  here. 

Girl:  You  don’t!  What  kind  of  a  drug  store  do  you 
call  this.  I’d  like  to  know ! 

BETTER  HALF 

An  old  German  and  his  wife  were  given  to  quarrel¬ 
ing.  One  day,  after  a  particularly  unpleasant  scene, 
the  old  woman  remarked  with  a  sigh : 

“Veil,  I  vish  I  vas  in  heaven!” 

“I  vish  I  vas  in  the  beer  garten,”  groaned  her 
husband. 

“Ach,  ja!”  cried  the  old  wife.  “Always  you  pick 
out  the  best  for  yourself !” 


Mail  the  coupon  today  for  full  details  and 
your  copy  of  General  Catalog  No.  200  show¬ 
ing  all  new  and  modernized  machines  in  the 
Sprague-Sells  line. 


Modern  Canning  Equipment  for  ALL  Food  Products 


OVER-PRODUCTION 

“Did  you  hear  that  some  automobile  company  is  put¬ 
ting  out  a  new  car?” 

“Gosh,  there’s  barely  enough  telegraph  poles  to  go 
around  now.” 


SPRAGUE-SELLS  CORPORATION 

Division  of  FOOD  MACHINERY  CORPORATION 
HOOPESTON,  ILLINOIS 

MAIL  TODAY! 


ANOTHER  APPROACH 

Enterprising  Vender:  I  say,  mum,  ’ave  you  got  such 
a  thing  as  a  match  you  could  give  me? 

Kind  Lady :  I  haven’t  one  in  the  place. 

Enterprising  Vender:  Well,  will  you  buy  a  few 
boxes?  I  sells  ’em,  mum. 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Without  obligation,  send  me  full  details  of 
your  High  Pressure  Washer,  also  copy  of 
General  Catalog  No.  200. 

Name . . 


Firm . 


Address . — 


C-aT 


Crabshaw:  I  see  where  a  Western  woman  is  able  to 
shoot  a  coin  right  out  of  her  husband’s  fingers. 

Dingus:  Well,  isn’t  that  the  limit?  They’re  bound 
to  get  it  one  way  or  another,  aren’t  they? 


SICK  SLICKER 

Condemning  her  son,  who  palmed  off  sickness  in 
preference  to  work,  old  lady  Blotz  says: 

“He  kin  git  the  sickest  the  quickest  an’  git  well  the 
slickest  of  any  feller  I  ever  seed.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

Baskets,  Picking. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  VegeUble  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 


BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES, 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  (jorp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragnie-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. :  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


COPPER  COILS,  for  tanka. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  <3ang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
National  Can  Co.,  New  York-Baltimore. 


ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragnie-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  henietic- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City, 

Fillers  and  Cookers.  See  Com  Cooker-Fillsrs. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 
Field  Warehousing. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


FINISHING  MACHINES.  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HL 
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GENERAL  AGENTS  for  Machinery  Mfra. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Lanarsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spragrue-Sells  Corp.,  Hoopeston,  III. 

Generators,  Electric.  See  Motors. 

GLASS  LINED  TANKS. 

F.  H.  Lanarsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spraarue-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Gums,  Labeling. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
Hydraulic  Conveying  Equipment. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 


JACKETED  PANS,  Steam. 

F.  H.  Lanarsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
New-Way  Canning  Mach.  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,^  Ill. 
Westminster  Mach.  Co.,  Westminster,-  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehman  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn..  Washington,  D.  C. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston  Ill. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

F.  H.  Langsenkamp  &  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washbum-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Lan^enkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Spi  ague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Stod  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

Storage  &  Warehousing. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners’  Machinery. 

TANKS,  MeUI. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Testers,  Can.  See  Can  Makers’  Machinery, 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  _  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa, 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
Warehousing  &  Storage. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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THE  CAN-NINC  TRADE 


THE  NIAGARA 


FRUIT  and  TOMATO  WASHER 


Divided  into  several  compartments.  Each 

has  revolving  paddles  set  on  an  angle  ifl^ 

which  lifts  the  tomatoes  and  deposits  them 

into  the  next  compartment  until  they  reach  WO||l 

the  last  compartment  and  are  then  carried 

out  by  the  conveyor.  These  paddles  being 

on  an  angle  cause  the  water  to  stir  greatly 

and  whirl  the  tomatoes  rapidly. 

Not  only  washes  the  dirt  from  the  tomatoes  W 

but  washes  out  the  Lart’a^  and  D^cay>S'i>o/5.  JE 

Write  for  Descriptive  Circular  and  Price. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


1^  ^ 


PLANTS 

OF  THE 


_ _  , 

..  r:  ■■■■“'■; — 


PHELPS  CAN  CO 

MANUFACTURERS  OF  % 

i  TIN  CANS 

[Rapacity 600  million  cans  per  year 

— MAIN  OFFICE 

^^ALTIMOR^  MD. 


We  breed  beans 

Our  breeding  Mork  over  many  years  has  resulted  in  the  development  of  sixteen 
varieties  that  are  now  regarded  as  leaders  amongst  stringless  beans.  It  was 
one  of  our  forebears,  Mr.  Calvin  N.  Keeney,  who  produced  the  first  commercial 
stringless  bean  after  25  years  work. 

We  grow  beans 

Our  stocks,  grown  in  the  higher  altitudes  of  the  Western  Mountain  States, 
have  vigor  and  strength. 

We  recommend 


FOR  THE  TRI-STATES: 

Asgrow  Stringless 

Burpee’s  Stringless 
Giant  Stringless 

FOR  NEW  YORK  STATE: 

Asgrow  Stringless 
Round  Pod  Kidney  Wax 
Improved  Stringless  Kidney  Wax 
Stringless  Green  Refugee 

FOR  THE  MOUNTAIN  AND 
N.  W.  STATES: 

Asgrow  Stringless 

Round  Pod  Kidney  Wax 

Improved  Stringless  Kidney  Wax 

Burpee’s  Stringless 

Giant  Stringless 

Blue  Lake  Pole 


FOR  THE  LAKE  STATES: 

Asgrow  Stringless 
Round  Pod  Kidney  Wax 
Improved  Stringless  Kidney  Wax 
Stringless  Green  Refugee 

FOR  THE  NORTHEAST: 

Asgrow  Stringless 
Round  Pod  Kidney  Wax 
Improved  Stringless  Kidney  Wax 
Stringless  Green  Refugee 

FOR  THE  CORN  BELT: 

Asgrow  Stringless 
Round  Pod  Kidney  Wax 
Improved  Stringless  Kidney  Wax 
Burpee’s  Stringless 
Stringless  Green  Refugee 


Detailed  information  on  any  of  the  above  varieties  will  gladly  be  sent  on 
request.  Bookings  for  next  season's  planting  are  now  being  arranged. 

Aa0nriatpJi  Jinr. 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Nnu  flaunt,  (SonnTcttntt 

BREEDING  STATIONS  A\D  PRODLCTI()\  BRAXCHES  FROM  COAST  TO  COAST 


